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About the Programme:

BA-JMC (Honours) in Media Studies: The duration of this programme is Four years. During these Four
years, the students will become acquainted with key aspects of mass communication and the media and will
study other important subjects. Adequate training will also be given to them to enhance their skills. The
curriculum comprises of fundamental concepts of traditional print media. radio, TV, photography,
web/online media, social media, media management, advertising and public relations. It also includes
creative experiments and innovations taking place in the fields of news, communication, and information
technology. In this graduation programme, students will hone their writing skills and will also understand
reporting and editing techniques. We will take extra efforts to teach visual expressions of the camera and
also to improve their language especially the usage of words. Considering the needs of the media industry,
students will get technical knowledge of media devices such as cameras, mic, computers etc. and practical
training will be given to teach them various editing techniques and presentation styles. The university will
provide all the required facilities for this.

Keeping in mind the interdisciplinary nature of this course, we intend to develop our students’ understanding
of core subjects such as Indian and World History, Society, National and International Politics,
Development, Economy, Law, Environment, Culture, Gender Studies etc. This programme would prepare a
fundamental base and background for various postgraduate Journalism and Mass Communication
programmes. The curriculum is greatly beneficial for those students who wish to plan their careers in
journalism or other media-related professions and want to pursue higher studies and research in the field of
mass communication.

Admission and other general provisions
As per the admission policy of the university

Level: 6
Duration: 4 Year (8 Semesters)
Seats: 120
Minimum Qualification for Admission: Senior Secondary from Recognised Board or Equivalent
Examination Passed.
*Relaxation as per the admission policy of the University.

Medium of instruction of the program
English and Hindi

Program Fees

As per university rules

Admission and other general provisions
As per the admission policy of the university
Mobility option and credits transfers

Yes

2 | BA_JMC (4 Year)



o= °: .. 9

Minimum 160 credits required in 8 semesters for obtaining the degree of BA-JMC (Honours) in Media
Studies

Duration of the program
Minimum 4 years
Course Registration

As per the provisions of the university

Power to Relax and Amendments:
As per University rules

L Removal of Student Name from the program: As per the provisions of the university
il Attendance rules: Minimum 75% required
3. Program Structure

Lateral Entry- NA
Name of the Program: Four Year BA-JMC (Honours) in Media Studies

Definition of Key Words
DCC-Discipline Centric Course
DSE- Discipline Specific Elective
AEC-Ability Enhancement Course
SEC- Skill Enhancement Course
GEC-Generic Elective Course
VAC- Value Added Course
CEE- Community Engagement Experience
[0J-Internship or On Job Experience
CGPA- Cumulative Grade Point Average
SGPA-Semester Grade Point Average

Academic Year - 2023-2027
Choice Based Credit System — Yes
Credits — Minimum 160

Credits Based Semester System — Yes

Award of Degree and Grading:

1. In any of the Academic Programs of the University leading to an award of the Certificate/
Diploma/Bachelor degree / Post Graduate Diploma/ Master degree shall be based on (a) Choice
Based Credit System, (b) Semester System, (c)Multiple Entry and Exit,(d) Grading System, (e)
Internal Assessment/Continuous Assessment (IA/CA) and External Assessment/End of Semester
Evaluation (EA/EoSE), in to as well as for each of the educational component of an Academic
Program called a course.
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2. To pass a course, a candidate shall have to score 40% marks in its each component i.e. IA/CA,
EA/EOSE etc.

3. In each course 70% weightage is given to EA/EoSE and 30% weightage to IA/CA.

4. Award of 4 Year BA-JMC (Honours) in Media Studies Degree:

To pass Four Year (Level 6) BA-JMC (Honours) in Media Studies, a student is required to earn
40 credits of Level 4.5, 40 credits of Level 5 and 40 credit of Level 5.5 which shall include
earning 60 credits of DCC (Compulsory) courses in chosen discipline, 4 credits of AEC, 8
credits of SEC courses and 48 credits from elective courses of any type including DSE of
chosen discipline, DCC or DSE of other disciplines, VAC, GEC. In addition 40 credits of level
6 including 20 credits of DCC (compulsory) course in chosen discipline (Media Studies) are
needed.

5. Grading: Ten Point Scale for Letter Grades and for non-letter grade courses Satisfactory or
Unsatisfactory shall be indicated. Letter Grades shall be counted for the computation of
SGPA/CGPA. However, for Add-On courses, non-counting of letter grade sin SGPA/CGPA
may be permitted.

LetterGrade Grade |Marks Range SGPA/CGPA
Point

(0] outstanding 10 90%-100% 9.5t010.00
A+ | Excellent 9 80%-89.99% 8.50t09.49
A Verygood 8 70%—-79.99% 7.50t08.49
B+ | Good 7 60%-69.99% 6.50t07.49
B Aboveaverage 6 50%-59.99% 5.50t06.49
& Average 5 45%--49.99% 4.50t05.49
P BelowAverage/Pass| 4 40%—-44.99% 4.00t04.49
F Fail 0 <40%
U Unfair Means 0
"% Withdrawn 0
X Absent 0 Absent

6. Computation of SGPA and CGPA

(a)To determine the grade, marks obtained both in EA/EoSE as well aslnternal
Assessment/Continuous Assessment (IA/CA) shall be considered.

(b)The percentage of marks will be converted into whole number. When the percentage is
in fraction, is greater than or equal to 0.50 is considered as 1 (one). For example, if
percentage is 69.45 than it will be considered as 69, but if the percentage is 69.50, it
will be considered as 70.

(c) Semester Grade Point Average (SGPA) indicates the performance of a student in a
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given Semester. SGPA is based on the total credit points earned by the student in all the
courses and the total number of credits assigned to each course in a Semester.

(d) Grade will be awarded according to the method given below:

Credit Point earned for the Course = No. of Credits Assigned to the Course X Grade

point secured for the Course

SGPA (Semester Grade Point Average) = Total credit points earned by a student in a

Semester+Total credits assigned for that Semester

CGPA (Cumulative Grade Point Average) = The total number of credit Points earned in all
Semesters+ the total number of credits assigned in all

the Semesters
SGPA and CGPA shall be rounded off to 2 decimal points.
For Example:

Course redit % Grade | Grade | Credit Semesters Total Credit points
Obtained Point | assigned X Credit | earned in the
.[by Grade Point = semester
Student g Credit points :
earned
BA-JMC-101 6 74 A 8 6X8=48 Semester | 24 174
BA-JIMC-102 6 58 B 6 6X6=36 Semester I1 24 156
BA-IMC-103 6 67 B+ 7 6X7=42 Semester ITI | 24 162
BA-JMC-104 6 70 A 8 6X8=48 Semester IV | 24 144
24 174 926 636

SGPA =174/24="1.25
CGPA =636/96 = 6.62

7. There will be no supplementary/ due paper/ special examination for any course. The candidates
can improve performance in the respective subsequent(even/odd) EA/EoSE and performance in
the next appearance will over write earlier performance. Student will have to prepare on his own
for improvement. Chance of improvement in IA/CA will not be permitted.

8. Conversion of CGPA to Percentage:

To convert CGPA to percentage the CGPA be multiplied by Ten. Thus CGPA of 6.62
will get converted to 66.2%. Because of the grading system, the percentage calculated on the
basis of conversion may be different then percentage calculated by the consideration of actual
marks obtained in courses. The percentage based on CGPA conversion shall be mentioned in the
final cumulative grade sheet and shall be treated as final and valid value of percentage for all

purpose.
Examination Scheme:
End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |

mark. Each part must be answered in 50 words.
Section IT

In section II, attempt four questions with internal choice from each unit. Each question
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carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

Program Objectives

The BA-JMC course in Journalism and Mass Communication seeks to provide professional training in the
dynamic and rapidly evolving fields of Mass Communication, Journalism, Media Studies, Electronic Media,
Advertising, Public Relations, Psephology, and Political Campaigning. Its primary objectives are as follows:

I
2
i 5

Familiarize students with the latest technological advancements in Mass Media.

Cultivate a value-based approach to Media Practice.

Equip students and scholars with a comprehensive set of theoretical, conceptual, and practical
skills to succeed in the Mass Media industry and academia.

Empower learners through the development of Communication, Professional, and Life Skills.

. Provide training in Information Communication Technologies (ICTs), including Digital and Media

Literacy and Competencies.

Foster a critical understanding of Indian Society, History, Economy, Polity, and International
Relations.

Instill Professional Ethics and promote Indian and Global Cultural values.

Prepare socially responsible Media Academicians, Researchers, and Professionals with a global
perspective.

Enhance language and communication skills among students.

10. Emphasize the development of critical thinking, professional writing skills, and effective oral

11

communication.
Enable learners to create, deliver, and direct media programs for the betterment of society.

12. Cultivate values and attitudes that make students agents of social change and equip them to

navigate ethical challenges in Mass Media.

13. Develop learners into competent and efficient professionals ready for the Media & Entertainment

Industry.

i’rogram Outcomes (PO)
1.

Students will acquire comprehensive knowledge and practical skills in Reporting, Writing, and
Multimedia.

They will develop a critical understanding of debates and discourse related to Mass Media, Indian
Society, History, Polity, Economy, and International Relations.

Students will gain professional proficiency in Communication, Promotion, Media Industry,
Psephology, and Political Campaigning.

They will have a thorough understanding of Media Laws and Ethics.

Students will have a strong academic foundation for pursuing advanced studies in Journalism and
Mass Communication.

6| ‘ BA_JMC (4 Year)
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Program Specific OQutcomes (PSO)

The undergraduate programme in Mass Communication aims to achieve the following key outcomes:

1. Students will possess a deep understanding of Print, Electronic Media and Advertising and Public
Relations, including its fundamental knowledge, theories, and related concepts, enabling them to
analyze and apply this knowledge effectively.

2. Students will be competent and well-prepared to undertake professional roles in line with the
demands and requirements of the Media Specially Print, Electronic Entertainment and Advertising
Industry Public Relations, Marketing and Corporate Communication.

3. Students will empower themselves through the knowledge of journalism and communication, Indian
Constitution and Media related laws, knowledge of media organization and culture

4. Students will possess competencies in radio journalism, television journalism and audio visual
Production including digital literacy, enabling them to navigate and utilize digital tools effectively.

5. Students will identify areas of research in society, understanding the significance of innovation,
entrepreneurship, and incubation in the media field.

These planned outcomes aim to develop well-rounded and skilled graduates who can make meaningful
contributions to the field of Mass Communication and thrive in a rapidly evolving media landscape.
Learning Outcome Index

Program Outcomes and Program Specific Outcomes

Program Mapping
s PO1 | PO2 | PO3 | PO4 [ PO5 [ PO6 | PO7 | PO8 | PO9 | POI0 | POIT | POI2 | POI3 | POI4 | POIS
PG T CUE B o S AR TR SR TR O T s W R TR A 2 2 2 3 2
PSO2 T e N T e e e e 3 3 3 3 3
PSO 3 7 S T T [ T e R M S i R o 2 2 2 2 2
PSO 4 EE s Enis YR ES R 2 2 3 3 2
2505 R LT EE AN ET e e s 3 2 2 3 3
3- High, 2-Significant, 1-Low
1. Disciplinary Knowledge 2. Communication Skills 3. Critical thinking
4. Problem Solving 5. Analytical Reasoning 6. Research related skills
7. Cooperation /Team work 8. Scientific reasoning 9. Reflective thinking
10. Information/Digital literacy 11. Self-directed learning 12. Multicultural competence;

13. Moral and ethical awareness/ reasoning 14. Leadership readiness/qualities 15. Lifelong learning

Teaching Learning Approach

Lecture

Demonstration

Readings/written assignments
Group discussions/tutorial :
Project work

Dissertation

Field Projects

Assessment:

PN U AW —
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Semester wise Structure
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HMC5101T Introduction to Communication DCC 6 70 - 30 100
HMC5102T Introduction to Journalism DCC 6 70 30 100
_:'.. HEC5101T History of Broadcast Media e 6 70 30 100
& | HAGS101T Marketing DCC 6 70 30 | 100
& [ HMESIOIT Environmental Studies DSE 6 70 30 100
E AEC5101T AEFTIET, SHEET 3R =t AEC 4 70 30 | 100
VACS10IT | Indian Philosophy and Knowledge VAC 2 70 30 100
System
HMCS5201T Introduction to Print Media DCC 6 70 30 100
= | HMC5202T News Writing DCC 6 70 30 100
& | HEC5201T Radio Journalism DCC 6 70 30 | 100
;m: HAC5201T Introduction to Advertising B A 6 70 30 100
E HMES201T Indian History DSE 6 70 30 100
w2 | AECS5201T |English Language and Communication| AEC 4 70 30 100
HMC6301T |Indian Constitution and Media-Related| DCC 6 70 30 100
Laws '

= | HMC6302T Media Organisation (Print) DCC 6 70 30 100
= | HEC6301T Visual Communication DCC 5 30 | 100
£ [THAC630IT | Introduction to Public Relations DCC 6 | 70 30 | 100
E GEC6301T Introduction to Cinema and GEC 6 70 30 | 100

ko Documentary
SEC6301T Computer Applications in Media SEC - 70 30 100
HMC6401T Basics of Reporting DCC 6 70 30 100
> | HMC6402T Photo Journalism DCC 6 70 30 100
"= [ HEC6401T |Fundamentals of Television Journalism| DCC | 6 | 70 30 | 100
£ [HAC6401T Corporate Communication DCC 6 | 70 30 | 100
E GEC6401T | Psephology and Election Management | GEC 6 70 30 100
% GEC6402T [Fundamentals of Animation and Design] GEC 6 70 30 100
SEC6401T | Al Tools for Mass Communication SEC 4 70 30 100
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Semester wise Structure
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HMC7501T Business Journalism DCC 6 70 - 30 100
HMC7502T Introduction To Communication BPCC 6 70 30 100
> Research
§ HEC7501T Anchoring and News Presentation DEC 6 70 30 100
& | HAC7501T Brand Management DCC 6 70 30 100
& | HMETS0IT | Development Communication DSE 6 | 70 30 [ 100
@ [ SEC7501T Health Promotion and Education SEC - 70 30 100
HMC7601T Society, Media and Culture DCC 6 70 30 100
— | HMC7602T Media Literacy DCC 6 70 30 100
» | HEC760IT | Basics of Audio-Visual Production DCC 6 70 30 | 100
& | HACT601T Media Management DCC 6 | 70 30 | 100
& | HME7601T Introduction to New Media DSE 6 70 30 | 100
o§ GEC7601T Introduction To Economics GEC 4 70 30 100
10J7601P Internship - 10] - 70 30 100
HMCS70IT | Development of Media in Rajasthan DCC 6 70 30 100
= | HMC8702T Editing and Page Layout DCC 6 70 30 100
= | HEC870IT |[Script Writing for Audio Visual Media| DCC 6 70 30 100
8 | HACB70IT | Copy Writing, Editing and Visual DCC 8 |7 30 | 100
& Concepts
g GEC8701T Social Media and Mobilisation GEC 6 70 30 100
@ | CEE870IP | Community Engagement and Social CEE 4 70 30 100
Responsibility
30
HMCS8801T Media Analysis: Tools & Data DCC 6 70 30 100
o= Management
; HMC8802T Media and Politics DCC 6 70 30 100
é HEC8801T Camera Techniques DCC 6 70 30 | 100
§ HAC8801T Legal and Ethical Aspects of DCC 6 70 30 100
= Advertising and Public Relations
% | GEC880IT Introduction to Gender Issues GEC 6 70 30 | 100
CEEB801P Community Engagement and CEE 6 70 30 100
Development
Total Credit 228
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Student who wishes to take lateral entry in MA (EM)/ MA (APR) 11 Year, has to earn 12
additional DCC credits from the following courses, alongwith 48 DCC credits from the respective

discipline.
MA (EM)
Course Code Course Title Category | Credits | Theory Internal Total
Code/ Marks Marks Marks
HEC8001T Media Organisation DCC 6 70 30 100
(Electronic)
HEC8002T | Video Editing and Graphics DCC 6 70 30 100
Total Credits 12
MA (APR)
Course Code Course Title Category Code/ | Credit| Internal | Total
eory
Marks Marks Marks
HACS8001T Event Management DCC 6 70 30 100
HACS8002T Intercultural Communication DCC 6 70 30 100
Total Credits 12

10 |
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Pre Requisite: Pre Requisite: To be promoted to the third semester, that is at the end of first academic year to level-5, a student is

Haridev Joshi University of Journalism and Mass Communication, Jaipur, Rajasthan

Four Year BA-JMC (Honours) in Media Studies
Session 2023-27 (Courses and Credit Framework)

required to earn 40 credits including 24 credits of Discipline Centric Core (compulsory) courses and 4 credits of AEC courses.

Abilit Dissertation/Project/Field
Discipline ; ’ Y ; Value Study/On Job
S . ; Generic Elective Enhance Skill Enhancement ; .
Discipline Centric Core Specific Added Experience/Community Total
Semester : Course ment Course ;
(DCC) Elective (GEC) SR (SEC) Course Engagement Credits
(DSE) ‘ (AEC) (VAQ) Expe./SEM/Research
i Credit Course
Indian Constitution and Media-
Related Laws
(MS-5) (6 Credits) C i
Media Organisation (Print) Introduction to 2 maﬂc M_, e
- (MS-6) (6 Credits) ; Cinema and : %zwm n_m_ i 28
Visual Communication Documentary 4 On dits) 2 B
(EM-3) (6 Credits) (6 Credits) 4 Chreitity
OR
Introduction to Public Relations
(AP-3) (6 Credits)
Basics of Reporting
(MS-7) (6 Credits) g 5
r Election
Photo Journalism Mgt
1::%%“%%@ om._%m__%mmwo: BLrea) Al Soalidey M
v il - OR - Communication - - 28
(EM-4) (6 Credits) Fundamentals of (4 Credits)
OR 3 Animation and
Corporate Communication ( QU%M%H&
(AP-4) (6 Credits)
Total Offered Credits for Year 2 56

To exit after Il-year with a Diploma in Journali
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sm and Mass Communication the minimum credit requirement is 80 (Including 4 credits of AEC). 04 credits from the
Wo ‘Health Promotion and Education’ (SEC6001T) is mandatory. Hence Diploma in Journalism and Mass Communication @ 84 Credits.
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Course Code: HMC5101T L, T P

Credits: 6

5 1 -

Introduction to Communication

Course Objective:

A S L0y e

To develop the knowledge of basic elements of Communication.
To inculcate knowledge of communication models.

To introduce students to the theories of Communication.

To acquaint students with the various types of Communication.
To strengthen the 5Cs of Communication.

Course Outcomes:
1. Students would be able to introduce themselves to the theories of Communication.

2. Students would be able to inculcate knowledge of Communication models.
3. Students would be able to develop the knowledge of basic elements of Communication.
4. Students would be able to acquaint themselves with the various types of Communication.
5. Students would be able to strengthen the 5Cs of Communication.
Course Outcome and Program Outcomes
Course Mapping
PEO POl | PO2| PO3 | PO4| PO5| PO6| PO7| PO8| PO9| PO10| PO11[ PO12] POI13| PO14] PO15
Cco1 3 2 2 2 1 2 2 - 1 3 2 2 2 2 2
co 2 e Er e 5 1 -1 2 2 1 1 ;]
CO 3 < . et L 1 Faog 1 2 2 2 2 2 2
CO 4 HE R 1 1 1 i |1 2 2 1 2 1 1
COos N R R 3 3 3 2 2 ;]
UNIT-1 | Introduction to Communication
Communication concept elements and process; Defining meaning and scope of
communication: Types of communication; Barriers to communication; Function of
communication
UNIT-1I | Mass Communication Models
Models of Mass Communication; Aristotle’s model; Lasswell model; Shanon and
Weaver model; Osgood’s model
UNIT-III | Theories of Communication
Theories of Communication: Dependency Theory, cultivation theory, Agenda
Setting Theory, Use and Gratification Theory, Hypodermic Needle Theory, Limited
Effects Theory
UNIT- 1V | Media and Communication Theories
Media Theories, Four theories of Press, Interactive Theory : One step flow, Two
step flow (Opinion Leaders), Multi step flow, Relevance of communication theories
to practice — Persuasion, Perception :
Diffusion of Innovations, Social Learning, Participatory Communication
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Practical/ Assignments:

e Students will test the relevance of any one selected theory on basis of survey and interaction, and
present the result through ppt.

Suggested Readings:

1. Dennis, Mcquail, Mass Communication Theory, Sage Publication, New Delhi.

2. Schramm, W. & Roberts, D. F..TheProcess and Effects of Mass Communication, Urbana, IL:
University of lllinois Press.

3. Rayudu. C.S., Communication, Himalaya Publishing House, Mumbai

4. Joshi, P.C., Communication & Nation — Building — Perspective and Policy, Publication Division,
New Delhi.

5. Malhan P.N., Communication Media, Yesterday, Today and Tomorrow, Publication Division,
New Delhi.

6. Agee, Warren K., Ault Philip H., Introduction to Mas Communication, Oxford & IBH

Publishing Company, New Delhi

Mass Communication Theory: An Introduction, Denis Mc Quail, Sage, London.

Theories of Communication, M.L. DeFleur, and S. Ball-Rokeach, Longman, New York.

Mass Communication in India, Keval J. Kumar, Jaico, Mumbai.

0. Communication Theories: Origin, Methods, Uses, Werner, Severin J. and Tankard W. James,

Longman, London.

11, 9RA H SHET, e ST FHIL, ST, org

12, ST fogia i saaer, 3. sfferer fem, Ter yem fewt tor v, siTet (Srgaresh-giErhia
b))

13, 69 ¥ fogia, sTRHe Aderd, iR firsie, Ty firedt, =2 foeedt (sAgamee-aer )

14. E3or, gy wel frgrea, dfiehrea i, Wit ufscred e fexfieqed, Weimeme

= © %N

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section II
In section II, attempt four questions with internal choice from each unit. Each question
carries |5 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

18 | _ BA_JMC (4 Year)
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Course Code: HMC5102T L T P
Credits: 6 5 1 -

Introduction to Journalism

Course Objective:

1.

o

To introduce students to the basics of journalism.

To inculcate the knowledge of elements of journalism.

To acquaint them with important aspects of the process of Journalism.

To develop the knowledge of skills of journalism.

To enhance understanding of the technical terms and jargons of Journalism.

Course Qutcomes:

1.

Students would be able to understand the basics of journalism.

2. Students would be able to inculcate the knowledge of student elements of journalism.

3. Students would be able to acquaint them with important aspects of the process of journalism.

4. Students would be able to develop the knowledge of skills of journalism.

5. Students would be able to enhance understanding of the technical terms and jargons of

journalism. |
Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3| PO4| POS| PO6 | PO7| PO8 | PO9[ PO10| PO11][ PO12] POI13| PO14] PO15
co1 3 2 2 2 - 2 2 - 1 2 2 2 2 2 2
CoO 2 s B R T Pk B w2 13 2 1 1 2
CO3 A R T v o 1 2 ) 2 ) 2 2
CO 4 NS 1 3 1 1 R 1 3 2 1 2 1 1
Cos EREEEENEE L BT T 3 2 3 2 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Concept of Journalism

Communication; Mass Communication in India.

Journalism: Concept, nature, scope, function and types; Role of Journalism in
Society; Journalism and Democracy; Concept of Fourth Estate. Concept of Mass

UNIT-II | Contemporary Issues in Journalism

of Journalism; Types of Journalism; Alternative Journalism

Journalism: Contemporary Issues in Journalism; Debates in Journalism; Elements

UNIT- III | Process of Journalism

Journalism; Advocacy Journalism

Process of Journalism; Citizen Journalism; Yellow Journalism; Investigative

UNIT- 1V | Skills and Terms of Journalism

Introduction to regional Journalism: Journalism and globalization; Journalism
society

Skills of journalism; Convergence; Changing technology; Online journalism; New
trends in journalism, Technical terms of Journalism: Jargons of Journalism;

and

19 | BA_JMC (4 Year)
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Assignment:

e Students will have to design a news package (text, video, graphics, vox-Populi, PTC).
e Students will prepare a profile of newspaper writings (types and style).
e Visit to important media centres observing their functioning and writing reports thereof.

Suggested Readings

Kumar, Kevall, Mass Communication in India. Jaico, Mumbai.

forsr, <. sFoor forerdh, Tt werepifiaT, e W SeRTT, SeATRTeTS|

foart, <. o1iA, sy frer TR, ferateaer germer, ST

Thakur Prof. (Dr). Kiran, Handbook of Pint Journalism, MLC University of Mass
communication & Journalism Bhopal

Bhargav G.S., The Press in India: An Overview, National Book Trust New Delhi

6. Beer Arnold S.de and Merrill John C., Global Journalism: Topical Issues and Media
Systems, PHI Learning Private Limited, New Delhi

ool i o i

¥,

7. News Papers and Magazines based on current affairs.

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

20 | \ BA_JMC (4 Year)



Course Code: HEC5101T L T P

Credits: 6

5 1 -

History of Broadcast Media

Course Objective:

S L b et

To teach the history of Broadcast journalism.

To enhance understanding of the origin of the electronic media.

To inculcate the knowledge of the growth of electronic media and cinema.

To acquaint leaners with technological advancements in electronic and web media.
To make them understand the significance of Radio and TV in the cultural context.

Course Outcomes:

[

Students will learn the history of broadcast media

TET

2. Students will develop an understanding about the social and cultural significance of broadcast
media.

3. Students would be able to inculcate the knowledge of the growth of electronic and web media.

4. Students would be able to acquaint themselves with technological advancements in electronic
and web media.

5. Students would be able to throw light on the present status of various mass media.

Course Outcome and Program Qutcomes

Course Mapping
PEO PO1| PO2| PO3| PO4| PO5| PO6| PO7| PO8| PO9| POI10] PO11] PO12] POI3 PO14| POIS5
o1 2 2 1 1 1 1 2 - 1 2 2 2 2 2 2
CcO2 3 2 1 1 1 1 2 - 1 2 2 2 2 2 2
€O 3 2 1 1 1 - 1 1 - 1 2 2 2 2 2 2
COo4 3 1 1 1 - 1 1 - 1 2 2 2 2 2 2
COs5 3 2 1 1 1 1 1 - 1 2 2 2 1 1 2

3- High, 2-Significant, 1-Low

UNIT-1 | Radio in India
- The invention of Radio and its advent as a tool of information/entertainment; History of

Radio in India; Public service; Commercial service; Community service.

UNIT-1I | Evolution and Development of Television
Evolution and development of Television; History of TV in India; Satellite Instructional
Television Experiment (SITE Experiment); Growth of Doordarshan and private channels;
Public Service Broadcast : Definition, Origin & Funding

UNIT- III | Cable Television
Cable Television: Definition & History; Origin and Growth of Cable Television; Effects of
cable TV on Indian Society; Invention of Cable & Satellite TV: Impact and Regulations;
Satellite Television: Definition and History; Direct to Home (DTH)

UNIT- IV | Webcasting
Over-the-top (OTT) streaming services, mobile broadcasting; Integration of interactive and
personalized content experiences, The rise of streaming media: Youtube, Instagram Reels,
Tiktok and Spotify

21| BA_JMC (4 Year)
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Assignment:

e Students will prepare a presentation on the history of broadcast media
e Students will write reviews on the technique, plot and use of old cinema
e Students will shoot, upload and write descriptions for online videos

Suggested Readings:

1. Uma Joshi Textbook of Mass Communication & Media, Anmol Publications[P] Ltd., N.D 02,
1999

2. R.K.Ravindaran, Handbook of Radio, Television & Broadcast , Journalism, Anmol
Publication, Delhi, 1999

3. Shymali Bhattarcharjee, Media & Mass Kanishka Publishers, New Delhi-02 ,2005

4. Chatterjee, P.C. Broadcasting in India, SAGE, New Delhi.

5. Luthra, H.R., Indian Broadcasting, Publications Division, Govt. of India, New Delhi.

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section IT
In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks. :

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

22 | BA_JMC (4 Year)
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Course Code: HAC5101T L T P
Credits: 6 4 1 1
Marketing

Course Objective:

kil

To make the students understand the various concepts of marketing and to work into the
emerging trends in marketing.

To teach them the key aspects of marketing communication.

To apprise them of the emerging trends of marketing.

To aware students about Social and Psychological influences on consumer behaviour.
To impart knowledge about the market response towards demand.

Course Outcomes:

Students will learn the concept of marketing.

2. They will understand the various aspects of marketing communication.

3. They will become aware of emerging trends of marketing.

4. Students will be able to analyze Segmentation, Targeting & Positioning of the market

5. Students will learn the digital marketing strategy

Course Outcome and Program Outcomes
Course Mapping

PEO POI | PO2| PO3 | PO4| PO5 | PO6| PO7| PO8| PO9] PO10] POI11] POI2] POI13 PO14| PO15
Co1 S O R e B i e e 2 3 2 1 2 3
co? 3 2 3 1 - 2 - - 2 2 3 1 1 2 3
CcO3 3 2 3 2 - 2 1 - 2 2 2 2 1 2 3
CO 4 EEEE R TR A = e i e 2 3 1 2 3
Cos ST TR e EsE e L S = 3 3 3 2 3

3- High, 2-Significant, 1-Low

UNIT-1 | Concepts of Marketing principles and Process

Definition of Marketing; Core concepts of Marketing (Production, Product, Selling,
Marketing, Customer and Holistic), Product Life Cycle; Types of market.

UNIT-1I | Marketing Mix and Communication

Product (Types and Levels); Price, Place; Promotion Mix (Advertising, Public
Relations, Personal Selling and Sales Promotion); Service Marketing (7 Ps)

UNIT- IIT | Consumer Behaviour

Concept of Consumer Behaviour; Social and Psychological influences on consumer
behaviour; Buying decision making process: Segmentation, Targeting &
Positioning (STP) analysis

UNIT- 1V | Contemporary Practices in Marketing

Integrated Marketing Communication: Social Marketing; Customer Relationship
management (CRM); Niche marketing, Digital Marketing

23 | BA_JMC (4 Year)
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Practical/ Assignment:

Seminar presentation

STP analysis of any Brand
Case study on social marketing
IMC plan development

Suggested Readings

1. Marketing Management, Kotler, Keller, Koshy, Jha, PHI, New Delhi
2. Marketing Management, Ramaswamy Namakumari, McGraw Hill, New Delhi

3. o weie ik vire 3R STl 21dE, Atlantic Publishers and Distributors, New Delhi
4. ToraTa vd Saess; S SSal, TR YN, A5

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I '
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

24 | BA_JMC (4 Year)
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Course Code: HME5101T i if T P
Credits: 6 5 1 -

Environmental Studies
Course Objective:

1. To impart basic knowledge of environmental studies.

2. To develop an attitude of concern for the environment.

3. To acquire skills to help people identifying and creating solutions for the environment related
problems.

4. To understand the significance of sustainable development.

5. To provide understanding how media professionals can contribute in creating awareness about
environmental issues.

Course Outcomes:

1. Students would gain an understanding of the concepts of environmental studies.

2. Students would be able to utilize media for different sustainable developmental activities.

3. Students would be able to utilize media for different promotional activities for protecting the
environment.,

4. Students will be able to create awareness about environmental issues in society.

5. Students would be able to know about the consequences of issues like global warming or climate
change.

Course Outcome and Program Outcomes

Course Mapping
PEO POl | PO2| PO3 | PO4| PO5| PO6 | PO7| PO8 | PO9| PO10[ PO11[ POI12[ PO13[ PO14] PO1S
CO1 3 2 3 2 1 2 2 1 1 2 2 2 3 1 2
CO2 2 2 3 2 1 2 2 1 2 2 2 1 2 3
CO3 2 2 3 2 3 2 | 2 3 2 2 2 2 2 2
CO4 3 2 2 2 2 2 2 1 2 2 2 2 1 2 2
CcO5 2 2 2 2 2 2 1 2 2 2 2 2 1 2 1

3- High, 2-Significant, 1-Low

UNIT-1 Nature of Enviornmental Studies

The Multidisciplinary nature of environmental studies and Natural resources.
Definition; Scope and importance, Need for public awareness Natural resources and
associated problems. Forest Resources: Use and Over-exploitation, deforestation, case
studies. Timber extraction, mining, dams and their effects on forests and tribal people.
Water Resources: Use and over-utilization of surface and ground water, floods,
drought, conflicts over water, dams benefits and problems. Mineral resources: Use and
exploitation, environmental effects of extracting and using mineral resources, case
studies Food resources: World food problems, changes caused by agriculture and
overgrazing, effects of modern agriculture, fertilizer-pesticide problems, water logging,
salinity, case studies. Energy resources: Growing energy needs, renewable and non-
renewable energy sources, use of alternate energy sources, Case studies Land
resources: Land as a resource, land degradation, man induced landslides, soil erosion
and desertification. Role of an individual in conservation of natural resources;
Equitable use of resources for sustainable lifestyles.

UNIT-I1 | Eco System and Bio Diversity

)
h
s eesa

BA_JMC (4 Year)
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Ecosystems, Biodiversity and its Conservation Concept, structure and function of an
ecosystem, producers, consumers and decomposers, energy flow in the ecosystem,
ecological succession, food chains, food webs and ecological pyramids Introduction,
types, characteristic features, structure and function of the following ecosystem: -
Forest ecosystem, Grassland ecosystem, Desert ecosystem, Aquatic ecosystems
(ponds, streams, lakes, rivers, oceans, estuaries). Biodiversity introduction-Definition:
genetic, species and ecosystem diversity Bio-geographical classification of India. Value
of biodiversity: consumptive use, productive use, social, ethical, aesthetic and option
values, biodiversity at global, national and local levels, India as a mega-diversity
nation, Hot-spots of biodiversity. Threats to biodiversity: habitat loss, poaching of
wildlife, man-wildlife conflicts, endangered and endemic species of India Conservation
of biodiversity: In-situ and Ex-situ conservation of biodiversity

UNIT- 111 | Pollution and Human Health

Definitions. Causes, effects and control measures of: (a) Air pollution (b) Water
pollution (c) Soil pollution (d) Marine pollution (e) Noise pollution (f) Thermal
pollution (g) Nuclear hazards Solid waste Management: Causes, effects and control
measures of urban and industrial wastes; Role of an individual in prevention of
pollutin; Pollution case studies, Disaster management: floods, earthquake, cyclone and
landslides. Population growth, variation among nations; Population explosion-Family
welfare Programme Environment and human health, Human Rights, Value Education;
HIV/AIDS, Women and Child Welfare; Role of information Technology in Environment
and human health, Case

UNIT- 1V | Sustainable Development and Human Health

From Unsustainable to Sustainable development. Urban problems related to energy.
Water conservation, rain water harvesting, watershed management Resettlement and
rehabilitation of people; its problems and concerns. Case studies. Environmental
ethics: Issues and possible solutions. Climate change, global warming, acid rain, ozone
layer depletion, nuclear accidents and holocaust. Case studies. Wasteland reclamation,
Consumerism and waste products Environment Protection Act- Air (Prevention and
Control of Pollution) Act, Water (Prevention and Control of Pollution) Act, Wildlife
Protection Act.- Forest Conservation Act; Issues involved in enforcement of
environmental legislation, Public awareness;

Practical/ Assignment:

e Visit to a local area to document environmental assets river/ forest/ grassland/ hill/
mountain.
e Visit to a local polluted site- Urban/Rural/Industrial/Agricultural.
e Study of common plants, insects, birds.
e Study of simple ecosystems-pond, river, hill slopes, etc.
Suggested Readings
1. Harris, CE, Prichard MS, Rabin’s MJ, “Engineering Ethics”; Cengage Pub.
2. Rana SVS ; “Essentials of Ecology and Environment™; PHI Pub.
3. Raynold, GW “Ethics in information Technology™; Cengage.
4. Svakumar; Energy Environment & Ethics in society; TMH
5. AK De “Environmental Chemistry”’; New Age Int. Publ.
6. BK Sharma, “Environmental Chemistry™ ; Goel Publ. House.
7. Bala Krishnamoorthy; “Environmental management™; PHI
8. Gerard Kiely, “Environmental Engineering” ; TMH
9. Miller GT JR; living in the Environment Thomson/cengage
10. Cunninghan WP and MA; principles of Environment Sc; TMH.

26 | BA_JMC (4 Year)
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I :
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section I1
In section 11, attempt four questions with internal choice from each unit. Each question
carries|5 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

27 | BA_JMC (4 Year)




Course Code: AEC5101T IF i T P ‘
3

Credits: 4

TEeRTRET, FUER 3R fa=t

Course Objective:

L F8

Students will be well informed about the Hindi language, spellings and errors.

2. To create awareness that Hindi is an essential language and why it is nécessary to imbibe it.

3.

4.

3

To develop affection and consciousness towards the Hindi language so that she/ he can use it as
a powerful tool.

To create an inspiration that Hindi is not inferior to any other indigenous or foreign language and
it is a proud world language.

Hindi as a language has such a great study that it is taught on priority in universities all over the
world.

Course Qutcomes:

£

2,

3.

The student shall not make mistakes in Hindi writing and shall have complete knowledge of the
language including letters, alphabets and script.

The student may work in any media genre, the student will have excellent knowledge of the
Hindi language and its tools and the student will be able to take help from them.

The student will be able to see the best career in Hindi and she/he will make this language the
medium of new opportunities.

Hindi will not be just a language for her/ him, but through it, she/ he will be able to give voice to
expressions effectively.

The student will be happily inspired to do sanovations in Hindi and through this, she/ he will be
molded into a creative genius.

Course Outcome and Program Outcomes

l Course Mapping
pEG | PO1] PO2[ PO3| PO4] POS| POG| PO7| POS8| PO9| POTO PO11] PO12| POI13| PO14| POIS
&cm AT EFErEREESENERT 1 2 % 2 1 2
T EENEEREFEE 2T LR B 2 z 1B 3
co3 | 2| 3 EWPEE W | 2 1 g 2 2 2
et Bl % - | @b a1 2] 2 1 a | 2 ] 2 2
L eos | 2 12 EREEE R RIBERS RS 2 2 1 2 7 |

3- High, 2-Significant, 1-Low

[ UNIT-1 ATIET [&=al

T T - 3t SR T, 3 I S, WA 6 I 64 Ao, S, 3l 3R
w3 T o1 et (S E, T £ s wfat anfe), Furt 1 S=R,
ﬁ%a@qﬁﬁmﬁgﬁ,mﬁ%ﬁ,mﬁﬁm%ﬁ,%ﬁw%@
ety e, T e e, 3¢ e, ¢ e = e, sfriceft it femd =1 e, fo=dt
qtmmmﬁwama,%aﬁﬁamwmﬁmmﬁaﬁﬁﬁmﬁ@,aﬁaﬁtmw
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UNIT- 11

A, HASAT 3 139116 & |

o=t =1 gorm wifts, Hag oiv sfvreafes ¥ fore wreal &, WTNT o TIHRITCA 2T & &9 &
mmmwwmmm m&ﬁfﬁwﬁfaﬁtaﬁqﬁaﬂqw
fomma, ar-farmr deieft 93, et ford W amer v, Heret 3R Sk, el 3t
lﬂ%mmﬁuﬁmm&na?ﬁ R fe=d, %Eﬁﬁmaﬂtmw wiEd 3fie a1
R T, m%mwﬁﬁmwﬁ%waﬁmﬁww Tt o forceft srarady
aamw

UNIT- 1

&=t ; arfru, =TT, Serom o1 FaTaR ST 9TeT

et =1 w7 formm, sree wifvRat (s, wemom sitc e

fe<l 4 Tamw, e, Jdw, T 3 or furel 6 R, Tee- SR ST R
i it fomy yreerEett

SIS STST ST FATST 1 g, TSI a9 TSy i wew, IRE @R g
oea o fewd) wrr afit fafr s wsn

3rFaTe: ferdl & ST, it & fedt ofi TRt wreredl @ et & offt el & wRRTE
T3 H|

et : fie @ fefsem o=, feqeart it ararermom, féfieran

UNIT- 1V

Teraett  foet ot ot & el Farg

%ﬁ@ﬁm%mmmmﬁﬁmmmﬁmﬂm
Qﬁﬁ@aﬁmmaﬁwﬁméﬁﬁﬁwaﬁqaﬁﬁwaﬁmm
mmmmmmﬁm &=t o foesft fagm

Assignment:

* Go through the newspaper of a week and point out the mistakes by preparing a list of it in text
and headlines.

e Translate 2 editorials

Suggested Readings _
1. foamdy, sirarrer, fedt s o grnfers syfire, afior s feedt s afify

© © N n AW

. AEd

Wﬁﬂﬂ%ﬁw:@wm
mﬁ%m-m:‘s’r.g“{mﬁﬁ

A o T 9797 afar 3iR fewd « vmfrerme yt
Tt yreargemer - forairerg et

=i forees - fopeiitierer areroett

sl Te=dt : Foreiiiery arset

el : fpeierg et

10. 37=a1 f&=t ; U=z amt
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11. &=t v : €7, s@a wmedl

12. Fuitearor e ; Tl gaTe wEdt

13. SATaRTIEh &l samehe ; <, ed el

14. 375 feedt : <. e wredl

15, 97T fars & ded « <. TSR 61

16. 37t 1 FEHT ; IO e

17. 37 i FET « TR Gt

18. 3% ferdt 3 i < Uiz e e

19, srge o1 fewdt a1 forr ofep - [emms e 2015

20, fir=dt 7T : Ty - Rrerr- ST : S, SRR TR, W, FETe i A S, . St s

21. IT64T 1 H9 (3 T) : AT Tt

22. Hindustani (2005). Keith Brown (ed.). Encyclopedia of Language and Linguistics (2 ed.).
Elsevier. Bangha, Imre (2018). "Hindi". In Fleet, Kate; Kridmer, Gudrun; Matringe, Denis;
Nawas, John; Rowson, Everett (eds.). Encyclopaedia of Islam (3rd ed.). Brill Online.

23. Bhatia, Tej K. A History of the Hindi Grammatical Tradition. Leiden, Netherlands & New
York, NY: E.J. Brill, 1987.

24. Snell, Rupert; Weightman, Simon (1989). Teach Yourself Hindi (2003 ed.). McGraw-Hill.

25. Taj, Afroz (2002) A door into Hindi. Retrieved 8 November 2005.

26. Tiwari, Bholanath ([1966] 2004) &=t 99T (Hind1 Bhasha), Kitab Pustika, Allahabad,
27. Chris Baldik, Oxford Dictionary of Literary terms

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: VAC5101T L T P
Credits: 2 2 -

Indian Philosophy and Knowledge System

Course Objective:

1.

2.

3.
4.

3

To provide students with a comprehensive understanding of the rich and diverse knowledge
systems that have evolved in India over millennia.

To explore various domains of Indian knowledge, including philosophy, spirituality, science,
arts, literature, and social sciences.

To explore the spiritual traditions of India and examine Indian art and aesthetics.

To analyze the contributions of ancient Indian sciences, Investigate the influence of Indian
knowledge on the world.

To develop critical thinking and analytical skills through studying Indian knowledge.

Course Outcomes:

1.

Students will delve into the ancient philosophical traditions of India, such as Vedanta, Nyaya,
and Yoga, and gain insights into the fundamental concepts, theories, and worldviews.

2. Students will examine the key texts, rituals, practices, and philosophies associated with these
traditions.
3. Students will learn about the significant contributions of ancient Indian sciences, including
mathematics, astronomy, metallurgy, medicine, and architecture.
4. Students will study the social structures, political systems, governance models, and economic
frameworks. ;
5. Students will learn to analyze complex concepts, engage in intellectual discourse, and evaluate
the relevance of Indian knowledge in contemporary contexts.
Course Outcome and Program Outcomes
Course Mapping
PEO PO1 | PO2| PO3 | PO4 | PO5 | PO6| PO7| POS| PO9[ PO10] POI1 PO12| POI13| PO14| POI5
co 1 LR ST TS AN R i e R G 1 3 2 3 2 2
o2 N 1452 51 | 2 1 2 1 1 1 2
O3 EE NSRS TS 1 1 1 2 1 1 1 2
COo 4 T AR e 1 - Bt 1 2 2 3 2 2
CcOs R 1 2 1 1 1 1 1 2 2 1 2 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Indian Philosophical Traditions

Fundamental Concepts and theories: Shad-Darshan, Buddhism, Jainism and Lokayat

UNIT-1I | Evolution of Indian Culture

Hinduism, Bhakti Movement, Sufism, Islam and Sikhism, Socio-Religious Reforms
Heritage sites of India.

UNIT- III | Indian Sciences

Traditions of Medicine, Mathematics, Astronomy, Metallurgy, Architecture and
Linguistics in India

UNIT- 1V | Indian Art

Sculpture, Painting, Drama, Music, Dance, and Literature.
Aesthetics, Symbolism, Cultural Context, and Evolution of these art forms.
Fairs and Festivals
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Assignment:
e Students will give presentation on Indian art and civilization
e Students will build models based on ancient Indian science, mathematics and astronomy
e By visiting the museum, students will understand Indian history and contribution and give a
presentation on it.
Suggested Readings

Michael Wood ,The Story of India

Sue Hamilton, Indian Philosophy: A Very Short Introduction

Diana L. Eck, India: A Sacred Geography

A.L. Basham , The Wonder That Was India

Erich Schiffmann , Yoga: The Spirit and Practice of Moving into Stillness
Surendranath Dasgupta , A History of Indian Philosophy

Kulke and Rothermund , The Cambridge Illustrated History of India
Nitin Singhania, Indian Art and Culture

. Foraet s T, vt el s sfoaer
10. ﬁmﬁw@m T el T 3iderd
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15. foret spwm wied, W femshett
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC5201T L T P
Credits: 6 5 1 -

Introduction to Print Media

Course Objective:

To understand the working pattern of various print media platforms
To familiarize the students with the basics of writing of print media.
To create understanding of various print media content.

To develop the knowledge of news agency.

To inculcate the knowledge of book editing.

S e e e

Course OQutcomes:

1. Students would be able to inculcate the knowledge of various types of Newpaper

2. Students would able to understand the working pattern of various print media platform.

3. Students would be able to familiarize themselves with the basics of writing of print media.

4. Students would be able to create understanding of various print media content.

5. Students would be able to develop the knowledge of news agency.

Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3| PO4| PO5| PO6| PO7[ PO8| PO9| PO10| PO11 | PO12| PO13| PO14| POI5
ool 3 2 2 2 - 2 2 - 2 2 2 2 2 2 2
CcOo2 20 2 2 )1 1 I | 20 < | Z 3 2 1 1 1 2
CcCO3 3 3 2 1 - 1 2 - 2 2. 2 2 2. 2 2
CO 4 T EE RN R 1 i 3 2 1 3 1 1
CO5 2 | & 1 2 | 2 1 2 3 e 3 2 3 2 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to News Paper and Writing _

Various types of newspaper periodical Newspapers (Daily, Weekly, Fortnightly,
Monthly), Elements of News Writing; Writing a Photo caption for a News paper:
Writing an Editorial, Article and Feature for a newspaper; Writing news stories for
different beats

UNIT- 11 | Editorial Policy

Style sheet of a Newspaper; Pagination of a Newspaper; Vocabulary for writing
news in a News paper; Editorial policy of a News paper: Opinion Writing

UNIT- III | Writing for Different Publication

Difference between writing for a Newspaper and Magazines; Various types of
Magazines and their writing styles (lifestyle, developmental magazines, etc.)
Writing a Travelogue; Data Journalism; Writing for a Magazine

UNIT- IV | News Agencies

Concept of News agency; Indian news agencies; Foreign news agencies; Writing
for news agencies; Difference between writing for news agencies & other forms of
writing

34 | BA_JMC (4 Year)

Aclrg,




@go’

Assignment:

Editing news reports
Editing articles of magazine

News selection and placement
Preparing dummies of newspapers and magazine

Suggested Readings

L

b

History of Journalism in India - J. Natrajan

2. Press - M. Chalapati Rao
3,
4. Journalism in India: From the Earliest Times to the Present Day, Rangaswami Parthasarthy,

Press Commission Report - Publication Division Govt. of India

Sterling Publishers, New Delhi, 1989

Journalism in India, Rangaswami Parthasarthy, Sterling Publishers, New Delhi, 1997

Modern History of Indian Press, Sunit Ghosh, Cosmo Publications, New Delhi, 1998

India’s Newspaper revolution: Capitalism, Politics and the Indian Language Press, 1977- 99, St.
Martin’s Press, New York, 2000

News Agencies: From Pigeon to Internet, KM Shrivastava, New Dawn Press, New Delhi, 2007
PTI Style Book Modern Journalism: Reporting and Writing, Diwakar Sharma, Deep and Deep
Publications, New Delhi.

10. Feature Writing for Journalists, Sharon Wheeler, Routledge, New York.

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section IT

In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)

(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC5202T L T P
Credits: 6 5 1 -
News Writing

Course Objective:

1. To understand the basics of news writing.

2. To understand the theory, methods, and practice of gathering information and writing news.
3. To understand different writing techniques.

4. To develop the knowledge of web writing.

5. To inculcate the knowledge of news and backgrounder.

Course Outcomes:

1. They will know about skills of reporting

2. Students will be able to understand News concepts

3. They will be able to write reports and conduct interviews

4. Students will be able to learn draft based on writing skills

5. Students will be able to adapt to customized writing based on different writing

Course Outcome and Program Outcomes
Course Mapping

PEO PO1]| PO2| PO3| PO4| PO5| PO6| PO7| PO8 | PO9| PO10| POI1| POI2 PO13| PO14| POI5
co1 3 3 2 2 1 2 1 - 2 2 2 2 2 2 2
CO?2 gl 2| 3| & 1 a2 # 3 2 1 1 1 2
O3 8 13182 |1 WEES EEEE S 2 2 2 2 2
co4. o | 2 | 2 | 1 7 P 1 = | 2 3 2 1 2 1 1
COs5 3 212 |22 ([82]3 T 2 3 2 ) 2

3- High, 2-Significant, 1-Low

UNIT-1 | Concept of News

Concept & Definitions of News ; Elements of News ; News values and dynamics
of news values ;: Truth, Objectivity, Diversity, Plurality ; Social welfare and
relevance of facts

UNIT- 11 | Structure of News and Source

News : structure and content, : Differences between news writing and other forms
of media writing ; Various types of writing style ; Headlines: Types, Function and
Importance ; Various techniques of writing headlines. Source of News, cultivation
and protection ; Verification and validation of facts ; Types of News stories ;
Introduction to writing news ; Article, Features

UNIT- III | News Analysis

News analysis ; Backgrounders ; Writing News based on Interviews ; Writing
News for Newspapers ; Writing News for Radio, Television

UNIT-1V News Writing for New Media

News Writing for web, E-paper ; Writing for Blog ; Writing photo captions ;
Writing for social media ; Comparison of online writing and other forms of writing
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Assignment:

- Write any five news report for print medium.
- Write any five news report for Television.
- Write any five news report for web.

Suggested Readings

1. George, A. H. (1990). News Writing, Kanishka Publications.
2. Stein, P. & Burnett (2000), News writer’s Handbook: An Introduction to Journalism, Blackwell

Publishing.

3. ltule & Anderson (2002). News Writing and reporting for today’s media, McGraw Hill
Publication

4. Harold Evans, ‘Newsman’s English’ William Hainemann Ltd, 1972.

5. M.L. Stein. and Susan F Paterno,,’ The News Writer’s Hand book,’ Surjeet Publications, New
Delhi, 2003.

6. George A Hough,” News Writing’, Kanishka Publishers, New Delhi, 2006.

7. Bruce D. Itule, and Douglas A. Anderson. ‘News Writing and Reporting for Today’s Media’,
McGraw Hill, New Delhi, 2003.

8. Julian Harris, Kelly Leiter, Stanley, Johnson, ‘The Complete Reporter’, Macmillan Publishing
Co, New York.

9. HHTER U4 YTEY-oiE, €1, THIFIT/ET. feer AT 7w, TSR weRre, 7 et

10. THTER ke U H9Te, forsr s, sﬁmq%a&mm SR

11. FHMNEIR oG U ST, 919 <95 ), a?ﬁsaa'rtrf?ﬂ:rré q%ﬁv—cﬁ

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
SectionI
Question no. 1 of section I is compulsory It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC5201T i i B P
Credits: 6 4 1 1

Radio Journalism

Course Objective:

1. Understand radio journalism and use various radio instrument and mixers.

2. To apprise students about new trends in radio journalism

3. To introduce students to the presentation, interviewing skills for new online radio.
4. Visit radio commercial radio studios

5. To acquaint students with the practice of radio production and transmission.

Course Outcomes:

1. Students will be able to create radio news stories.

2. Students will be able to produce radio news bulletin

3. Students will be able conduct interview, make radio promos and jingles
4. Students will be able to apply radio production techniques.

5. Students will do radio program production in different formats.

Course Outcome and Program Outcomes

Course Mapping
PEO PO1 | PO2| PO3 | PO4| PO5| PO6| PO7| PO8 | PO9| POI10| PO11 | PO12| PO13| POI14| POI5
coO1 3 2 3 2 - 2 2 - 1 2 2 2 3 1 2
CcO?2 3 2 3 2 - 2 2 - 2 2 2 1 2 2
CO3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
CO 4 3 2 2 2 - 2 2 - 2 2 2 2 1 2 2
COS 3 2 2 p - 2 1 - 2 2 2 2 I 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to Radio

Radio Stations based on transmission and purpose: Community radio, military
radio, spiritual/religious radio, Commercial radio, private radio, pirate radio
Amateur radio stations, Satellite radio, Radio Studio Set up, Recording Equipments

UNIT- 11 | Writing for Radio

Script writing for Radio —Writing for the ear, sound and sound bites Writing for radio
programs Talk, Radio Play: Feature, advertisements, Radio as a tool of social change

UNIT-III | Radio Presentations

Voice Modulation, pitch, enunciation, flow, pronunciation, Radio Interviews -
Preparing and Planning, Types of Interviews on Radio, Online interview
techniques; Moderating Skills for Radio Discussion Program; Handling Interactive
Live Transmission

UNIT-IV | Radio Sound

Characteristics of sound- Frequency and Wave length, Different types of
microphones, Sound-Analogue and Digital, Importance of music and sound effects
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Practical/ Assignment:

* Writing the script for advertisement for five different products for radio.
* Preparing a radio jingle for FM channel.

* Drawing up fixed point chart for community radios.

* Writing script for short news bulletins.

* Production of field based Radio features.

* Production of Studio based Radio programmes in different formats.

Suggested Readings

1. David J., Radio Broadcast Journalism, Cyber Tech Publication

2. Zaza Tony, Mechanics of Sound Recording, Prentice Hall Publication

3. McLeish Robert, Radio Production, Focal Press

4. Holman Tomlinson, Sound for Digital Video, Elsevier Publication

5. Raman Usha, Writing for Media, Oxford university publication.

6. Ranganathan Maya, Rodrigues Usha M, Indian Media in a Globalized World, Sage Publication.
7. Hasan Seema, Mass Communication Principle and Concepts, CBS Publishers.

8. Stovell James glen, Journalism: Who, What, When, Where, Why and How, Prentice

9. DR. Kaushal Sharma, Radio Prasaran (Hindi) Paperback — 1 January 2015

10.Chakradhar Kandwal, Praveen Kumar Bhatt and MohitaKothiyal Radio Patrakarita:Siddhanth

11. Evam Karyapranali (Hindi)

12. Khursheed Alam, Radio Prasaran aur Uchcharan Technique)

13. Viren Gohil, Bharat Mein Radio

14. Sandeep Khare, Radio Lekhan Ki Prakriya

15. Dr Manisha Dwivedi and Dr Shashiprabha Sharma, Radio PatrakaritaevamParsaranke Siddhant
(Hindi)

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section I1

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)

(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC5201T L T P
Credits: 6 4 1 1

Introduction to Advertising

Course Objective:

1. To develop student’s understanding about the basic concepts of advertising and its
development.

2. To teach them the importance of advertising in media.

3. To teach them the concept of AD campaign & copy writing.

4. To apprise them the functioning of advertising agencies.

5. To inculcate Knowledge advertising industry and media research.

Course Qutcomes:
1. Students would learn development of advertising and basic concepts.
2. Students would be able to know about role and importance of advertising in media.
3. Learner will have the knowledge of AD campaign & copy writing.
4. Students would know about advertising agencies.
5 Learner would know about the advertising industry, its functioning and media research.

Course Outcome and Program Outcomes

Course Mapping
PEO PO1| PO2| PO3| PO4| PO5| PO6| PO7| PO8| PO9| PO10| POI11| PO12| POI3| PO14| POIS
CcO 1 3 2 3 2 - 2 - - 1 - 3 2 3 - 3
cO 2 3 2 3 2 - 2 - - 2 - 2 1 1 - 3
CO3 3 2 3 2 - 2 1 - 2 1 3 2 2 1 3
co4 3 2 2 2 - 2 1 - 2 3 3 2 1 1 3
CcO5 3 2 2 2 - 3 1 - 2 2 3 2 3 1 3

3- High, 2-Significant, 1-Low

UNIT-1 | Concept of Advertising

Advertising : concepts, definitions, needs; Development of advertising in India and
World; Importance and role of advertising in media; Trends in advertising: Basic
Principles and Vocabulary; Product advertising; Market segmentation; Sales
promotion; Identification of target consumer; Market trends

UNIT- 11 | Advertising Campaign

Advertising campaign; Campaign planning; Brands image and positioning;
Advertising strategies; Types of advertising: General Objectives, Slogans and
Appeals

UNIT- III | Advertising Agencies

Advertising Agencies, growth and development; Structure and function; Media
selection, print, audio visual, digital; Design, budget, client relations; Advertising
copy writing, testing: pre and post testing

UNIT-IV | Advertising Media Research

Media research for advertising; Planning and executions, market research;
Advertising and society; Branding the product; Advertising ethics
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Practical/ Assignment:

Advertisement Designing

Finding out targets audience for products.

Media hunt and preparing advertisement

Prime time advertisement study and report writing
Preparing advertising copy and posters

Testing advertising copy

Visiting advertising agencies

Preparing a list of National and International ad. agencies.
Organizing Ad exhibitions

Creating advertising clubs

Suggested Readings
1. Chunawalla SA &Sethia KC, foundations of Advertising Theory and practice, publisher
Himalaya Publishing House, Delhi, 2000.
2. Chunawalla SA other advertising theory and practice, publisher- Himalaya publishing house,
Delhi, 2009.
3. Batra Rajeev & other, advertising management (fifth edition), Publisher- prentice hall of India,
New Delhi, 2000.

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section I1
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HME5201T T T P
Credits: 6 5 1 -
Indian History

Course Objective:

i

2.

wh

The course seeks to introduce art of historical thinking and how the ideology and inclination
affects writing of history.

It aims to trace history of ancient and medieval India contextualising -apart from political history
to society and religion, art and architecture and economy so as to present a rounded and nuanced
perspective of ancient and medieval India.

To create understanding of ‘Modern’. The origin of rationality and humanism which in turn
reshaped social , religious and political order and paved the way for many revolutions and
upheavals which collectively shaped the world, in which we live.

History of modern India intends to teach making of a modern Nation State which India is

To develop understanding of the ideals and aspiration of freedom struggle and also to pinpoint
the short comings of our freedom struggle.

Course Outcomes:

1. Students will be able to appreciate historical facts and their interpretation.
2. Students will understand the plurality of ideas which is the main tenets of Indian civilization.
3. They will learn how political history essentially affect cultural outlook of a society.
4. Students will be able to recognise the significance of rationality and human centric thoughts in
the making of modern world.
5. They will also appreciate how capitalism, imperialism and nationalism influenced the politics of
world.
Course Outcome and Program Outcomes
Course Mapping
PEO PO1| PO2| PO3| PO4| PO5| PO6| PO7| POS | PO9| PO10| PO11 | PO12| PO13| POI14| POI5
Cco1 R 1 1 1 2 1 1 3 1 3 3 1 2
cCO2 3 1 2 1 1 2 1 1 2 2 2 3 2 2
CO 3 - Y| O B EBEES R 2] 2 1 3 2 1 2
CO 4 S 1 1 BETERE AR 2 1 2 1 1 3
CO5 3 1 2 1 1 2 1 k 2 2 2 3 2 ) 2

3- High, 2-Significant, 1-Low

UNIT-1 | History, Historiography and Reconstructing Indian Past

Nature and Scope of History, Historical Fact and Historical Interpretation, A brief
Survey of Major Modern Historiographical Schools,

UNIT-11 | Ancient India

Indus and Vedic(cultural foundation) , Mahajanpad- (formation of state and its effects),
Mauryan state (powerful state & Empire building) , Post Mauryan period (Invasion and
inter cultural exchange)

UNIT- III | Medieval India

Land grants & Expansion of cultivation — socio-cultural effects, Proliferation of
caste, religious sphere in Early Medieval India, Emergence of distinct Regional
identities. India Under the Sultanates, Mughals and Regional powers. Polity,
| Economy and public life in Medieval India. =

12| BA_JMC (4 Year)
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UNIT-IV | Modern India

Colonial Economy, Social & Religious awakening. Early revolts against British.
Origin and evolution of Nationalism in 197 century. Role of press in political and
social awakening. Swadeshi Movement, Rise of revolutionary movements,
Emergence of Mahatma Gandhi in public life, Non Cooperation movement, Peasant
and working class movements, Civil disobedience, Rise of communalism, Quit
India and last phase of struggle, Partition and Independence.

Assignment:

* Visit a museum, list the objects and artefacts exhibited there and try to extract historical
inference from them.

81

* Organise a reading session of any ancient or medieval text, make your interpretation and give a

rationale for interpretation

e Compare the trade centres of Ancient and Medieval India and give your reasons why some
centres diminished, some remained intact and why some new emerged.

Suggested Readings

What is History, E H Carr, Penguin Books, New Delhi
Philosophy of History- A guide for Students,M C Lemon , Routledge
A Text Book of Historiography, E Sreedharan, Orient BlackSwan, New Delhi

Early Indians, Tony Joseph, Juggernaut, New Delhi

I 90 sl @i, e g, ferdrer s wermem, 8 fieeft

W TF Fvar i Fff, wrar fig, e o e s et

Ancient Iﬁdia, ,R C Majumadar, Motilal Banarsidas

The Wonder that was India, A L Basham,Pan Macmillan,New Delhi
. History of Medieval India, Satish Chandra, Orient BlackSwan,New Delhi
- Exploring Medieval India, Meena Bhargava, orient BlackSwan,New Delhi

i - W R R R o o
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Delhi
13. India’s Struggle for Independence , Bipin Chandra (Edited), Penguin Books, New Delhi
14. Makers of Modern India, Ramchandra Guha , Penguin, New Delhi
15. feelt wreama, sefiafdr aret sharea, Raere sam e s, s
16. HITA I W, ATeiiarial oirer 2fiameda, e st siwarer Us FFrt, s
17. e T I o WSt O Wb, Rraepme wemfea), dersfier sermr, st
18. HE ST e T W6Y, TR J61E e aompe yamem, 78 et
19. 9T 1 gfcrera, UTHeTe W, usienae S, 73 fee
20. WIS qR =1 3{deTH, Tedivrars, ifEescs @M, 78 e
21. 9T =T YT=i= gferera, e st siifeiesdts @ ¢ faeeh

A history of Ancient and Early Medieval India, Upinder Singh, Pearson Longman,New Delhi

. From Plassey to Participation and After, Sekhar Bandyopadhyay : Orient BlackSwan, New
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: AEC5201T L i P
Credits: 4 3 1 -
English Language and Communication
Course Objective:
= To create linguistic skills.
2. To impart knowledge about advanced vocabulary for effective communication.
i 7 To understand the societal cultural perspectives.
4. To inculcate the knowledge of compositional and comprehension skills.
3 To develop the knowledge of various forms of English literature.
Course Outcomes:
I Students would be able to create linguistic skills.
2. Students would be able to impart knowledge about advanced vocabulary for effective
communication.
3 Students would be able to understand the societal cultural perspectives.
4. Students would be able to inculcate the knowledge of compositional and comprehension skills.
5 Students would be able to develop the knowledge of various forms of English literature.
Course Outcome and Program Outcomes
Course Mapping
PEO POl | PO2| PO3 | PO4| PO5 | PO6| PO7[ POS| PO9] PO10 POI11| PO12| PO13| PO14| PO15
CO1 P AL TR T T g 1 2 3 3 2 3
CO 2 IR U N e i e Fd 21 «f 2 1 2 1 1 1 3
CO 3 REE SN R EE s S 1 2 1 1 1 2
CO 4 3 2 1 2 1 1 2 - 1 1 2 2 3 2 3
CcOs 5 3 1 2 1 1 1 : i 2 2 1 2 2 3
3- High, 2-Significant, 1-Low
UNIT-1I | Tenses
Tenses: Simple, Present, Progressive, Future (All Types); Clauses: Noun Clauses,
Adjective Clauses, Adverbial Clauses; Models and use of Shall, Should, Will. Reported
Speech- Would, May, Might, Can, Could, etc; Voice-Active and Passive Voice
Narration Direct & Indirect, Diminutives and Derivatives, Word foundation Jargons of
registers; Compound Words, Words Often mis-Spelt and Misused; Idioms, Proverbs;
Antonyms, Synonyms, Homonyms, Acronyms; One-Word Substitutes
UNIT- 11 | Comprehension
Close Reading, Comprehension: Summary Paraphrasing; Analysis and Interpretation;
Translation (from Indian language to English and vice-versa) Technical terminology in
the field of Sports, Finance, Economics, IT, Science, Agriculture, Politics, Law and
Culture
UNIT- IIT | LSRW Skills
Focus on Listening, Speaking, Reading & Writing Skills (LSRW) note making and
note-taking skills; Essay Writing; Report writing; Correction of Common Errors;
Rewriting Sentences as Directed
UNIT-1V Forms of English Literature
Introduction to various forms of English Literature; Definition and types of Prose,
Poetry, Drama and Fiction; Speaking Skills and Presentation: Presentation Design and
Delivery Monologue Dialogue, Group Discussion and Figures of Speech; Short Stories
45| BA_JMC (4 Year)
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\ of eminent Indian authors

Assignment:

e Submit assignments of writing on 15 different fields in English language.
e Translation of 10 English news reports into Hindi and 10 Hindi news reports in English.
e Classroom presentation on any five topics of interest in English language.

Suggested Readings

1. Ferdinand de Saussure: Course in General Linguistics. Bloomsbury Publishing

2. Franklin Thanmbi Jose. S: A Handbook of Linguistics. Educreation Publishing

3. Peter Roach: English Phonetics and Phonology- A Practical Course 4th Edition

4. Daniel Jones: Cambridge English Pronouncing Dictionary 17th Edition. Cambridge

University Press

5. The Essence of Effective Communication, Ludlow and Panthon; Prentice Hall of India

6. A Practical English Grammar by Thomson and Marlinet

7. Spoken English by V Sasikumar and PV Dhamija; Tata McGraw Hill

8. Developing Communication Skills by Krishna Mohan and Meera Banerji; MacMillan India Ltd.,
Delhi

9. Business Correspondence and Report Writing by RC Sharma and Krishna Mohan; Tata McGraw Hill
Publishing Company Ltd. New Delhi .

10. Howard, Peter, Perfect Your Punctuation, Orient Longman, Delhi.

11. Howard, Peter, Perfect Your Grammar, Orient Longman, Delhi.

12. Howard, Peter, Mistakes to Avoid in English, Orient Longman, Delhi.

13. Howard, Peter, Perfect Your Sentences, Orient Longman, Delhi.

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section 11
In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Total Credits for one year certificate:

Yearl

Skill Enhancement Course

Total Credits

40

04

41

To exit after Ist-year the minimum credit requirement is 40 from the courses and 04 mandatory

credits from the Skill Enhancement Course (SEC)
Certificate in Journalism and Mass Communication @

‘Computer Applications in Media’, hence
44 Credits.

Students opt to earn atleast 4 credits from Ability Enhancement Courses.
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Course Code: HMC6301T L T P
Credits: 6 5 1 -

Indian Constitution and Media-Related Laws

Course Objective:

1. To provide understanding of knowledge of the Indian constitution.

2. To familiarize students with the fundamental rights and duties.

3. Students will know Press laws and understand the importance of media related laws.

4. Students will know the Codes of ethics of newspapers, television, and Press Council of India.
5. To understand the correlation between Indian constitution, democracy, and media.

Course Outcomes:

1. Shall understand Indian Constitution.
2. Shall get aware to legal aspects of the media and its values.

3. Shall have an overview of recent changes and future challenges of media regulation
4. Shall understand media ethics.

5. Shall know how media laws and ethics empower media practitioners to perform their duties with
commitment,

Course Outcome and Program Outcomes

s Course Mapping
PEO POl | PO2| PO3 | PO4 | POS5| PO6 [ PO7| PO8]| PO9| POI0 POI11| PO12| PO13| PO14| POI5
Cco1 3 2 3 2 1 2 1 - 3 2 2 2 2 2 2
CcO2 2 2 3 2 1 2 2 - 3 3 2 1 1 1 2
CO3 3 3 2 1 - 1 2 - 3 2 2 2 2 2 2
CO 4 2 2 2 1 2 1 1 - 3 3 2 1 2 1 1
o5 3 2 2 2 2 ) 3 - 3 3 2 3 2 2 2

3- High, 2-Significant, 1-Low

UNIT-1 Introduction of the Constitution

Introduction of the Constitution; Preamble of the constitution; Salient features of
Constitution; Amendments in Constitution; Special provisions

UNIT-1II | Fundamentals of the Constitution

Fundamental rights; Directive principles of state policies; Fundamental duties;
Emergency powers; Media Response to Contemporary Challenges (Ref. Point:
Newspaper, Magazines, Journals and TV Coverage)

UNIT- III | Media Laws and Act

Press in India; Media laws: Introduction; Significance of media laws; Freedom of
expression in context of media; Role of media laws and their applicationWorking
Journalist Act; Copyright Act; Contempt of court; IT Act; Right to Information Act

UNIT-IV | Media Ethics

Main Provisions of IPC and CRPC, Official secret Act, Press Council Act; Press
- and Registration of Book Act; Prasar Bharti Act; Code of Ethics

Practical/ Assignment:
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e Case studies of any five recent cases related to various media laws.

Suggested Readings

1. Law of the Press in India, Durgadas Basu, Prentice Hall, London, 1980.

2. Law of Contempt of Court in India, B. S. Nayar, Atlantic New Delhi, 2004

3. Mass media Law and Regulation in India AMIC publication.

4. Bharat meinPraveshvidhi by Surendra Kumar &ManasPrabhakar.

5. Mass media law and regulation in India, VenkatAiyer, AMIC publication.

6. K.S. Venkateswaran, Mass Media law and Regulations in India, Published by AMIC.

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section 11
In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC6302T L T P
Credits: 6 5 1 -

Media Organisation (Print)

Course Objective:
To teach the ownership patterns of print media in India.
To explain the organisational structure of print media.
To discuss about the leading newspapers, magazines and news agencies.
Informing students about the functions, needs and limits of media organizations
- To make students aware of various laws related to media organizations
Course Outcomes:
1. Students will come to know about the ownership patterns of print media in India.
2. They will understand the organisational structure of print media.
3. It will develop their understanding on the functioning of the leading newspapers, magazines
and role of news agencies.
4. Learners will be aware of the working of various media organizations
5. Students will be aware of the need of media organizations

DR W =

Course Outcome and Program Outcomes

Course Mapping
PEO PO1| PO2| PO3 | PO4| PO5| PO6| PO7| PO8]| PO9] PO10| PO11] POI 2| PO13| PO14| PO15
Cco1 3 1 3 2 - 2 2 - 1 2 2 2 2 1 2
cH?2 3 2 3 2 - 2 2 - 2 2 2 3 2 2
CO3 3 2 2 3 - 2 1 - 2 2 2 2 2 2 2
CO4 3 2 2 2 - 2 2 - 2 2 2 2 1 2 1
COs5 3 2 2 2 . 2 1 - 2 2 2 2 - 2 2

6. 3- High, 2-Significant, 1-Low

UNIT-1 | Media Ownership

Ownership Patterns of Print Media in India: Sole Ownership, Partnership, Private
Limited, Public Limited Companies, Trusts, Co-operatives, Religious Institutions
(Societies) and Franchises (Chains); Cross Media Ownership; Policy Formulation,
Planning and Control; Problems; Process of Launching Print Media Ventures

UNIT- 11 | Organisational Structure

Organisational Structure: Concept, Hierarchy and Functions: Organizational
Structure of Different Departments: General Management, News Gathering, HR,
-Finance, Circulation; Pricing Strategies, Advertising, Space Marketing, Production
and Reference Sections; Professional Bodies: INS, ABC and IRS

UNIT- 11 | Leading Newspapers, Magazines and News Agencies

Leading Newspapers in India: Hindi, English and Regional Languages; Business
Newspapers; Important Magazines in India: Hindi, English, Regional and Niche
Magazines; News Agencies : Role and Structure

UNIT-1IV | Issues of Print Media

Newspaper Finance and Control; Recruitment Policy, Wage Policy, Wage Boards,
Contract System; Advertising Policy; Challenges of Small and Medium
Newspapers; Challenges of Magazine Sector; Concentration in Media : Issues of
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| | Diversity and Pluralism, Effects of Digital Technology on Print Media |
Assignment:

e Seminar presentation and written assignments on any contemporary issue related to print media.

Suggested Readings

1. Newspaper Organization and Management; Williams Herbert Lee, The IOWA State
University Press, US

2. India’s Newspaper Revolution: Capitalism, Politics and Indian-Language Press, 1977-1999;

Robinleffrey, Hurst & Company, London

Report of the Enquiry Committee on Small Newspaper (1965)

An Introduction to Media Management; Anuradha Mishra, Singhal Law Publisher, New

Delhi

Indian Media Business: Vanita Kohli Khandekar, Sage India, New Delhi

Tt Hifear saaam, afiar Sred T, i srean, 78 ool
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section 1 is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section II
In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC6301T L I P
Credits: 6 5 1 -

Visual Communication

Course Objective:

To gain knowledge about the concept and definition of visual communication.
Learn about various types of visuals using in media.

To know about the elements & principles of design.

To learn about visual representation & society.

. To gain knowledge about Visual Grammer..

Course Outcomes:

el el v

1. Students will learn the concepts, theories, aesthetics and skills of visual communication
2. Students will learn about visual persuasion, photography and graphic design
3. Students will learn about cultural and ethical issues, visualization of ideas, and
others visual factors
4. Students will learn about the power of visual material
5. Students will be able to make themselves aware of the tools available for visualization

Course Outcome and Program Outcomes

Course Mapping
PEO POI | PO2| PO3 | PO4| PO5 | PO6 | PO7[ PO8 [ PO9| POI10] POI11| PO12] PO13| PO14] POIS
CO1 3 2 < 2 - 2 2 - 1 2 2 2 3 1 2
Cco?2 3 2 3 2 - 2 2 - 2 2 2 1 1 2 2
CO 3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
CcO4 3 2 2 2 - 2 2 - 2 2 2 2 1 2 2
CO5 3 2 2 2 - 2 1 - 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 Introduction of Visual Communication

Introduction to Visual Communication, Principles of Visual Communication; Historical
overview and contemporary trends, Importance of visual communication in various fields,
Evolution and significance of visuals in human communication, Understanding visual
perception and its impact on audience engagement

UNIT-II | Components of Visual Communication

Essential Elements of Visual Communication: Line, Colour, Shape, Form, Tone and
Texture. Tools of Visual Communication: Symbols, Structures, Shapes, Sizes and Design.
Colours and Lighting; Primary, Secondary and tertiary colours; Understanding the
importance of light in colours; Indoor and Outdoor Light; Natural v/s Artificial Light.
Visual Grammer: Perception, Composition, Grouping and organization, Balance, Lines and
Curves; Contrast,

UNIT- III | Visual Communication in Media

Understanding the significance of visual communication in media; Visual storytelling
across different platforms (print, web, social media); Narrative techniques and
storyboarding; Engaging the audience through visuals; Introduction to interactive
graphics and multimedia journalism; Creating interactive visual experiences;
Incorporating multimedia elements (text, images, videos) in storytelling. Visual Effects

=7 BA_JMC (4 Year)
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in video content; 2D and 3D Animation;Exploring virtual reality (VR) in media.

UNIT-IV | Ethics in Visual Communication

Ethics in visual journalism: accuracy, fairness, and integrity, Image manipulation
and responsible editing practices, Privacy and consent issues in visual reporting
Copyright laws and permissions for using visual content, Impact of visuals on
journalism ethics and credibility

Assignment:

Prepare a hand made in house newspaper and create an optical centre with the help of image, text,
headline etc. Create harmonious color combinations and use them for drawing a news web page.

Suggested Readings

|5

David Sherwin, Creative Workshop: 80 Challenges to Sharpen Your Design Skills Paperback —
Illustrated, November 24, 2010

Cath Caldwell , Graphic Design For Everyone: Understand the Building Blocks so You can Do
It Yourself Hardcover — Illustrated, August 6, 2019

Kris Taft Miller, Graphic Design Fundamentals: An Introduction & Workbook for Beginners
(Graphic Design Fundamentals, Tutorials, Lessons & More)

Visual Communication; Arun Bhatia; Rajat Publications

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section 11

In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC6301T L T P
Credits: 6 4 1 1

Introduction to Public Relations

Course Objective:

I

2.

To provide knowledge about the definitions and concepts of public relations, publicity,
propaganda, advertising and e-PR.

To know the difference between public relations and corporate communications, public relations
and advertising, public relations and propaganda, public relations and publicity, propaganda and
publicity.

To understand the basic tools of public relations.

To impart the fundamentals of public relations writings.

To learn the ethics and laws of public relations.

Course Qutcomes:

1.

Students would learn about the definitions and concepts of public relations, publicity,
propaganda, advertising and e-PR.

2. Students would know the difference between public relations and corporate communications,
public relations and advertising, public relations and propaganda, public relations and publicity,
propaganda and publicity.

3. Students would gain knowledge about the tools of public relations.

4. Students would learn the basics of public relations writings.

5. Students would gain knowledge about the basic ethics and laws of public relations.

Course Outcome and Program Outcomes
Course Mapping
PEO PO1| PO2| PO3 | PO4| PO5 | PO6| PO7 | PO8| PO9 | PO10| PO11| PO12| PO13| PO14| PO15
co 1 S M B P B o o e e 2 1 3 1 3
CO2 3 2 3 2 - 2 2 - 2 2 2 | 1 1 3
CO3 3 3 2 2 2 1 - 2 2 2 2 2 1 3
Cco4 g5 3 | 2 g o< 2.2 2 2 1 1 3
COs i R i O i R T D T e e . 2 2 3 1 3

3- High, 2-Significant, 1-Low

UNIT-1 Public Relations Definition

Definitions and concept of public relations; Definitions and concept of publicity;
Definitions and concept of propaganda; Definitions and concept of advertising;
Definitions and concept of e-PR

UNIT-1I | Comparative Study

Difference between public relations and corporate communications; Difference
between public relations and advertising; Difference between public relations and
propaganda; Difference between public relations and publicity; Difference between
propaganda and publicity

UNIT- III | Tools of PR and Media

Tools of public Relation; Newspaper and magazine; Radio, television and film; New
media and social media; Alternate media and traditional media

UNIT- IV | Public Relations Writing and Ethics

Fundamentals of public relations writing; Press release writing; Poster writing; Wall,
pamphlet and leaflet writings; Writing for internal publics Ethics of public relations;
Ethics of e-PR; Code of ethics by professional bodies; Laws relating to public relations
and corporate communication; Laws relating to e-PR
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Assignment:

Writing at least 25 press releases of the functions and events of your institution which you have
recently attended.

Preparing at least 25 posters of the visions of the government of your state. - Making at least 25
posters of the missions of the central government.

Preparing at least 25 posters of the visions of the central government. .

Making at least 25 posters of the missions of the government of your state. - Preparing at least
five pamphlets of the visions of your institute.

Making at least five pamphlets for the missions of your institute.

Preparing at least 5 leaflets for attracting quality students in your institute. - Planning a
newsletter of your institute to build its image.

Suggested Readings

1. ‘Managing Public Relations” By E.Grunig James and Hunt Todd. New York: Rinehart and
Winston.

2. ‘Public Relations Management® By Jaishri Jethwaney and N.N.Sarkar.NewDelhi:Sterling
Publishers

3. ‘Public Relations in India’ BY J.M.Kaul.Kolkotta:NayaProkash.

4. ‘PR as Communication Management’ By CrableE.Richard.Edina,Min:Bellwether Press

5. ‘Public Relations: The Profession and the Practice’ By Baskin W.Otis,AronoffE.Croig and
Lattimore Dan. Dunuque: Brown & Benchmark.

6. ‘Vigyapanaurjansampark® By Jaishri Jethwaney, RaviShanker and NarendraNath Sarkar. New

Delhi:Sagar Publications

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section 11

In section Il, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: GEC6301T L T P

Credits: 6

5 1 -

Introduction to Cinema and Documentary

Course Objective:

e ol ol

To introduce the concept of film studies and documentary.

To apprise the students about contemporary trends and debates in films.
To teach film and documentary appreciation.

To teach the process of creating a documentary film.

To impart knowledge of production type and prepration.

Course Outcomes:

SRR B B e

Students will understand the basics of cinema and documentary.
Students will learn and understand recent trends in films.

They will develop critical understanding of film and documentary
Students will learn to create documentary film.

Students will know about the production types and the prepration.

Course Outcome and Program Qutcomes

L Course Mapping
PEO PO1| PO2| PO3| PO4| PO5| PO6| PO7| PO8]| PO9 PO10| PO11| POI2| PO13| PO14] POI5
co1 3 2 1 2 - 2 2 - 1 2 3 2 3 1 2
8.8 ) 3 3 1 2 1 2 2 - 2 2 2 3 1 1 2
CO3 3 2 1 2 - 1 1 - 2 3 2 2 2 1 2
CO4 3 1 2 2 1 2 2 - 2 2 2 3 3 1 2
COS5 3 2 1 2 - 2 1 - 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT- 1

Concepts in film and Documentary

Evolution and Growth of Cinema; Understanding major Film Genres; Debates on
film : Realism, Auteur, Ideological

Documentary Film- Concept and Approaches; Participatory, Expository,
Observational and Performative, Reflexive and Poetic

UNIT- 11

Cinema in India

The Silent Era - Key Features and Personalitics; The ‘Talkies' - Advent of Sound :
Studio System; Evolution of Independent Film Making; Popular Cinema, Formula
Films, New Wave and ‘Middle’ Cinema; Stardom; The Indian Diaspora

UNIT- 111

Documentary film in India

Documenting  socio-political India after independence; Films Division;
Documentaries as state propaganda; Independent documentary filmmakers, IDPA;
Documentary film movement, Alternative Documentary; Ethical debates in visual
Documentation

UNIT-1V

Cinematic Discourse

Renowned filmmakers and their works: Akira Kurosawa, Sergei Eisenstein, Vittorio
De Sica, Jean-Luc Godard, Satyajit Ray, Ritwik Ghatak, Adoor Gopalkrishan,
Bimal Roy, Guru Dutt, K. Asif, Shyam Benegal, Mrinal Sen, Hrishikesh
Mukherjee, Mehboob Khan, V. Shantaram, Basu Chatterjee, Ketan Mehta
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Assignment:

1. Students will make a short documentary film of 5-6 minutes duration

5. Students will be shown two films and will be asked to critically review them.

3. Each student will write (essay/article) about important film(s) made by renowned Indian film
maker

4. Students will make a short video of one minute duration on assigned topic.

Suggested Readings

1. Indian Popular Cinema (A Narrative of Cultural Change), Gokulsingh, K. Moti and
WimalDissanayake, Orient Longman Limited, New Delhi.

2. Documentary Films in India: Critical Aesthetics at Work ; Aparna Sharma

A Pictorial History of Indian Cinema, FirozRangoonwala,Hymlyn, London.

4. The Oxford History of World Cinema, Geoffrey Nowell-Smith, New York & Oxford:
Oxford University Press

5. Filming Reality: The Independent Documentary Movement in India; Shoma A. Chatterjee

6. The moving image: A study of Indian cinema , Kishore Valicha, Orient Blackswan

2

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section 1I, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: SEC6301T L T P
Credits: 4 2 1 gs 7o

Computer Applications in Media

Course Objective:

I. To learn about Computer.

2. To understand Software and Operating System.

3. To understand IT Communication .

4. To learn about Office Automation Package.

5. To learn about Document, creation, manipulation and storage of Chart and Slide Show Package.

Course Outcomes:

1. Students will learn about computer
2. Students will be able to understand Software and Operating System
3. Students will have the knowledge of IT Communication
4. Students will learn about Office Automation Package
5. Students will learn about Document, creation, manipulation and storage of Chart and Slide Show
Package
Course Outcome and Program Qutcomes

Course Mapping
PEO PO1| PO2| PO3| PO4| POS] PO6| PO7] POS] POS] POI0] POIT] POT2] POI3| POIA POI5
CO 1 s L2 g a g s Ty g 2 s 3 1 3
Co2 e R E N R EE e s a e e 2ol 2 2
Co3 SRR e v um e 2 s 2 2 2
Co 4 TR RS TS e w i 2 - 1 2 3
[ cos i R RS = e e T e e 2 : 1 ) 2

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to Computer

Introduction to Computer, Software and Devices Computer System Concepts; Types of
Computers, Basic Components of a Computer System Memory, Input Devices, Output
Devices, Various Storage Devices, Software - Types - System software, Application
software. System Software - Operating System, Utility Program, Assemblers,
Compilers and Interpreter Application Software - Word processing, Spreadsheet,
Presentation Graphics, Database Management System. Introduction to Operating
System and Network Introduction of Windows Linux and Mac. Windows - Features,
Various versions

UNIT- I1I | Introduction to MS Office

Introduction to MS Office; MS Word: Features & area of use: Menus, Toolbars &
Buttons, Creating a New Document, Different Page Views and layouts Formatting,
Paragraph and Page Formatting; Bullets, Numbering, Printing & various print options,
Spell Check, Thesaurus, Find & Replace, Auto texts, Working with Columns,
Creation & Working with Tables, Mail Merge

UNIT- I1 | Introduction to MS Excel

MS Excel Concepts of Workbook & Worksheets, Using different features with Data,
Cell and Texts; Inserting, Removing & Resizing of Columns & Rows, Working with
Data & Ranges, Column Freezing, Labels, Hiding, Splitting etc Use of Formulas,
Calculations & Functions, Cell F ormatting including Borders & Shading; Working with
Different Chart Types
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UNIT-1V | Introduction to MS Power Point

Introduction of MS PowerPoint, Creating a New Presentation, Working with
Presentation, Using Wizards, Slides & its different views, Inserting, Deleting and
Copying of Slides, Working with Notes, Handouts, Columns & Lists, Adding
Graphics, Sounds and Movies to a Slide, Working with PowerPoint Objects,
Designing & Presentation of a Slide Show, Printing Presentations, Notes, Handouts
with print options

Practical/ Assignment:

e Presentation of Comparison of different Computers , Memory &Devices
Comparison of types of Hardware

e Preparation of Files and folders in different O/S.

e To find out type of network done and software available in Computer Lab.
Presentation of paper Document.

e Preparation of Chart, Table and Graph for various medium.

e Preparation Slide for Presentation on given topic.

e Any other assignments given by the concerned Faculty.

Suggested Readings

1. Computers Today, S.K. Basandra, Galgotia Publications.

7. Fundamentals of Information technology, Alexis Leon & Mathews Leon, Vikas Publishing
House, New Delhi, ISBN-10: 8182092450, 2009

3. Computer Ek Parichay, V. K. Jain, and S Publishers, ISBN-10: 9381448426, 2009 4.
Fundamentals of computer Peter Norton, MecGraw-Hill Inc, ISBN-10: 0028043375, 1997

4. Fundamentals of computers , 4th Edition (Paperback) By V. Rajaraman, PHI, ISBN-10:
8120340116, 2010

5. Office XP: The Complete Reference, Julia Kelly, McGraw Hill Education, ISBN-10:
0070447233, 2001

6. Exploring Microsoft Office XP, 1. Breeden, Bpb Publicatons, ISBN-10: 8176564486, 2005

7. Peter Norton's Complete Guide To MS Office 2000 Publisher: BPB, ISBN-10: 8176353124,
1999

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
‘(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC6401T i T P
Credits: 6 5 1 -
Basics of Reporting

Course Objective:
1. To understand the basics of reporting
2. To familiarize the students with different types of reporting.
3. To create understanding of specialized reporting.
4. To develop the general understanding of art culture and sports reporting.
5. To inculcate the knowledge of crime reporting.

Course Outcomes:
1. Students would be able to understand the basics of reporting.
2. Students would be able to familiarize themselves with different types of reporting.
3. Students would be able to create understanding of specialized reporting.
4. Students would be able to develop the general understanding of art culture and sports
reporting. |
5. Students would be able to know about crime reporting.

Course Outcome and Program Outcomes

Course Mapping
PEO POl | PO2| PO3| PO4| PO5 | PO6| PO7| PO8 | PO9| PO10| PO11| POI2| PO13| POI14| POI5
CcoO1 3 3 3 2 - 2 2 - 3 2 2 1 1 1 2
cO?2 3 2 3 2 - 3 2 - 3 2 2 1 1 2 2
CcO3 3 3 2 2 - 2 1 - 2 2 2 2 2 2 2
CO 4 3 3 3 2 - 3 2 - 2 3 2 2 1 2 2
CO5 3 2 2 2 - 2 1 - 2 2 2 1 1 2 3

UNIT-1 | Concept of Reporting

Concept, definitions and elements of Reporting ; Sources of News, News gathering.
Verification and Validation ; Reporting hierarchy in News Organizations General
Interests ; Cultivation of sources ; Ethics and laws related to reporting

UNIT-11 | Reporting Techniques

Reporting Techniques and skills ; Types of Reporting, Beat Reporting ; Reporting
hierarchy in News Organizations, General Interests ; Press conference, Press
briefing and Meet the press ; Human interest stories v/s hard stories

UNIT- 11 | Political Reporting and Investigative Reporting

Understanding of Political Trends and Political Parties ; Conducting Political
Interview ; Legislative Reporting (Parliament, Assembly and Local Bodies) ; Rural
Reporting ; Reporting of Autonomous bodies

UNIT- 1V | Sports and Cultural Reporting

How to Report Cultural Events (Drama, Music, Dance etc.) ; Difference between
Cultural Reporting and Review Articles ; Film Coverage ; General Introduction of
Sports Journalism ; How to Report Cricket, Football, Hockey, Athletics and Tennis
Events. ‘
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Assignment:
e Submit 25 news reports of events in your city (of any five different beats).
Suggested Readings
1. M.V. Kamath: Professional Journalism; Vikas Publishing, New Delhi.
2. 2.K.M. Srivastava News Reporting and Editing.
3. Lynette Sheridan Burns: Understanding Journalism; Vistaar Publications.
4. Tony Harcup: Journalism: Principles and Practice: Sage.
5. Here is the News: Reporting for Media, Sterling Publishers.
6. Flemming and Hemmingway (2005), An Introduction to journalism. Vistaar Publications.
7. Richard, K. (2000). The Newspaper’s Handbook, Routledge Publication.
8. Frost, C. (2001). Reporting for Journalists, Routledge, London.
9. Natarajan and Chakraborty: Oyvkucatuibs(1995): Defence Reporting in Indla The
Communication Gap, Trishul Publications .
10. Trikha, N.K, Reporting, Makhanlal Chaturvedi Rashtriya Patrakarita Avam Sanchar
Vishwavidyalaya.
Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section I, attempt four questions with internal choice from each unit. Each question
carries15 marks.
Continuous Assessment (CA): 30 Marks
(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC6402T L T P
Credits: 6 4 1 1

Photo Journalism
Course Objective:

1. Impart basic concepts and importance of Photography
2. Prepare photo journalist.

3. Encourage self employment.

4. Encourage creative skills

5. Develop interest in photo journalism

Course Qutcomes

1. Learner would learn the concepts and importance of photography. _

2. Learner would be able to understand photo coverage and photo Journalism .

3. Learner would be to ready to join any media organization as photo Journalist.

4. Learner would know the importance of photo features.

5. Learner would know different branches of photography and may be self employed.

Course Outcome and Program Outcomes

Course Mapping
PEO PO1 | PO2| PO3 | PO4| PO5 | PO6 | PO7| PO8 | PO9 | POI10| PO11| POI2| PO13| PO14| PO15
Co-1 3 2 2 2 - 2 2 - 2 2 2 1 1 1 2
CO2 3 2 3 2 - 3 2 - 2 2 2 1 1 2 2
CO 3 3 3 2 2 - 2 1 - 2 2 2 2 2 2 2
CO 4 3 3 3 2 - 3 2 - 2 3 2 2 1 2 2
cos5 3 2 2 2 - 2 1 - 2 2 2 1 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to Photography

Introduction and Development of Photography ; Photo Journalism, Development;
Role and importance in media: Tools of Photography, types of camera; Traditional
and digital camera, Part of Camera, Camera control

UNIT-II | Digital Photography

Digital Photography: Emergence of Digital technologySelecting Images, Size, and
quality, Indoor and Outdoor Photography

UNIT- 111 | Lighting

Lighting principles: Role of lighting, Different types of lighting and its uses, Role
of subject, quality of photograph, Developing of different size of photograph

UNIT- 1V | Caption and Photograph Editing

Art of Caption writing, Photograph Editing Techniques: Cropping, Enlarging &
reducing, Clubbing/Grouping, Colour composition, Filter, length, focus, Shots
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Practical/ Assignment:
e Digital portfolio with print
e Nature photography
e Candid photography
e Product photography
® Architecture photography.

Suggested Readings

1. Digital Photography (Hindi) Books — Author Vishnu Priya Singh, Publisher- Computech
Publication limited.

2. Digital Photography (Hindi) Harcover- 2018 by RiyajHasan (Author)- Book Enclave, Jaipur.

3. Photography Technics and Uses (Photography Taknik and Pryog) by Narendra Singh Yadav and
Published by Rajasthan Hindi Granth Academy.

4. Practical Photography Digital Camera School : The Step-by-step Guide to Taking Great Picture-
By Publisher Carlton Books Ltd. (London)

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section I1
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC6401T T i b P
Credits: 6 4 1 1

Fundamentals of Television Journalism

Course Objective:

Student will be able to learn to write for television news
Introduce the students with basics concepts of television reporting
Make them familiar with various stages of TV reporting.

Make them familiar with reporting techniques.

. Introduce the students to the basic of audio-video editing.

Course Outcomes:

Sy fad] i

1. Student will be trained in writing news for television

2. Student will be able to understand the basics of Video Camera

3. Understand the workflow a TV Newsroom.

4. Exercise and practice TV News techniques and skills.

5. Demonstrate a basics of audio-video editing

Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3 | PO4| PO5 | PO6 |.PO7 | PO8 | PO9| POI0O| PO11| PO12| PO13| PO14| POI1S5
o1 TS IR S R PR 2 g 2 3 1 2
CcO2 3 2 3 2 - 2 2 - 2 2 2 1 1 2
CO 3 sl 21ta]z 3 2 1 - 1 B 2 2 2 2 2 2
CO 4 S L 218 [ s e 2 2 2 2 1 2 2
o5 HEESER RS SN T 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Understanding the Medium

Significance of Television, Formats of Television Programs, Growth of Private TV
Channels- News, Entertainment, Life style, Movies, Music, wild life, etc

UNIT-II | Writing for TV News

Writing for visuals, TV news script format-Anchorlink, Byte, Voiceover, PTC, Concept of
Shots, Teleprompter, OB Van, Backpack, TV News room, Writing News Features and
News Documentaries; Content of news: Headlines, News Scrolls, Slug, Super, Top Band,
Teaser

UNIT-III | TV News Room

Input Desk, Output Desk, Assignment Desk: Reporters, Correspondent, Bureau Chief,
Copy Editors, Input Editors, Output Editors, News Producers, Cameramen, Video Editors;
Backroom researchers, Archives, Graphic Artists, Compilation of a bulletin- Rundowns,
Leads, Live Feed, TV Studio.

UNIT-1V | Fundamental of TV Reporting

News values, Significance of Timeliness, Sources of News, News Agencies:
Breaking News, phonos; Interview skills, Importance of Sound-Bytes, Voxpops,
Walk Through.

Practical/ Assignment:
e Students will be asked to prepare a news bulletin.
e Will conduct a video interview
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Suggested Readings

1.

= L B

The Technique of Television Production, Gerald Millerson, Focal Press, UK
Television Production Handbook Herbert Zettl, Thompson Wadsworth Pub,2012
Video Production, Vasuki Belavady, Oxford Publication 2010

Gl T 4, 3. T F37 7R G FHR, TSTHA e, 7 et

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words. -
Section I1

In section I, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC6401T L T P
Credits: 6 4 1 1

Corporate Communication

Course Objective:

1 To teach students the concept of corporate communication

2 To introduce the concept of corporate identity and culture.

3. To develop their understanding of corporate communication strategy.

4 To acquaint them with the concept of corporate social responsibility.

5. To apprise them of financial communication and its ethical considerations.
Course Outcomes:

1. Students will learn about various aspects of corporate communication.

2. They will understand the concept of corporate identity and culture.

3. They will be able to develop a corporate communication plan.

4. They will understand the concept of corporate social responsibility.

5. They will learn about the various aspects of financial communication.

Course Outcome and Program Outcomes
Course Mapping

PEO PO1 | PO2 | PO3 | PO4 | PO5| PO6 | PO7| PO8| PO9| PO10| PO11 | PO12| PO13| POl14| POI5
splo gl g gt sl s | T N T e T e
o3 RCTTE W BT e e TR B B Gl R s U5 e S N ST B e R
SR SRR EREES P ORI S R TR RN R
LO4 g 37 S &3 - 2] e 2 2 2 1 3
o5 - 5 W B S8 SRR 0 IO N 2 - 3 - 3

3- High, 2-Significant, 1-Low

UNIT-1 Concept of Corporate Sector

Various Types of Organisations; Organisational Communication; Corporate
Communication: Concept and Importance; Role of Corporate Communication
Department; Target Audience/Stakeholders

UNIT-1I | Corporate Image Building

Corporate Identity; Corporate Branding; Corporate Culture; Communication with
different stakeholders; Corporate Social Responsibility (CSR): Concept and
Importance

UNIT- I1I | Corporate Communication(CC) Strategy

Corporate Communication Campaign Plan and Execution; Corporate
Communication Strategy: Lobbying, Sponsorships and Corporate events and Gifts;
Organising CSR Acitivities; Trade Shows and Exhibitions; Institutional/Corporate
Advertising; Digital Tools for CC

UNIT-IV | Financial Communication

Understanding financial market; Financial institutions; Financial products;
Financial communication strategies; Legal and ethical considerations

Practical/ Assignment:
e Case study, written assignment and designing a CSR campaign plan.
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Suggested Readings

s

o

Corporate Communication, Jaishri Jethwaney, Oxford University Press.

Brand Management, Harsh V. Verma, Excel Books.

The Fundamentals of Corporate Communication, Richard R. Dolphin, Butterworth Heinman
Advertising and Promotion: An integrated marketing communication perspective, George
Belch and Michael Belch, McGraw Hill Publications.

Marketing Communications, Jim Blythe, PHI.

6. TagTaa vg SHETs: SgEfi S3arH GrR YR T8 feewi]

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section 1

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: GEC6401T L T P
Credits: 6 4 1 1

Psephology and Election Management

Course Objective:
1. Will help explain India's election
2. This study will explain the Indian Constitution and the importance of representation
3. There will be clarity onthe inter-relationship between election management and media.
4. Develop an understanding of new patterns of election reporting, such as surveys and opinion
polls
5. Will develop the study of election management and psephology

Course Outcomes: ;

1. The course will introduce students to whichever institutions are involved in elections and the
procedure of their elections.

2. The student would understand the entire gamut of psephology. surveys, campaign designs and
forecasting.

3. The student will learn demography, caste, community behaviour during the election and issues
that emerge during the election.

4. Political understanding of the student will expand

5. The student will be able to understand the importance of constitutional representation in India
Course Outcome and Program Outcomes
Course Mapping ‘
PEO POl | PO2| PO3 | PO4| PO5| PO6| PO7| PO8 | PO9| PO10| POI11]| POI12] PO13]| PO14 PO15
O 1 EE SR EREE e 2 1 2 3 1 2
CcoO2 24 2 3 2 2 2 2 1 2 3 2 1 2
CO3 -NEEEEEYF SRS R EEET 3 2 2 2 3
CO 4 3 2 2 p 1 3 2 1 2 2 2 2 3 2 2
COs 21318 [ 2t 111 2]¢0 I 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Theoretical Understanding

Psephology: Background & History; Data Collection, Questionnaire Design (Candidate
selection; Shaping the Campaign Strategy, Assessing strength and weakness of Party);
Survey: Sampling, Techniques, Fieldwork and Data Collection technique; Data:
Validity Checks, Analysis, Forecast, Estimates, Voting Pattern

UNIT-II | Laws and Election Commission of India

Election Commission of India : Structure & Function, State: Election Commissions,;
Representation of Peoplesl Act 1951, Model code of conduct; Anti Defection Law:
National, Regional & Recognised Parties, Party Manifesto & Electoral Bonds

UNIT- 111 | Election Management

Moulding public opinion: Media communication, Secret; Communication, Sabhas,
Meetings, rallies, door-to-door campaigns, community-based meetings, engagement
of workers, expenditure of these aspects; Financing Election: Donations & Political
Contribution Under Companies Act, 2013; Civil Society as Lobby in the election
UNIT-1V Crisis Management & Coalition

Crisis Management: Strategy & Planning, Crisis Messaging & Media Management
Coalition Governments: Working, Method and formula of seat sharing, Campaign
designing for Coalition Contesting as an independent candidate
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Practical/ Assignment:

1. Carrying out a survey, analyzing data and making a projection through a set of data.
2. Filing a mock election petition88
3. Comparing manifestos of different parties
4. Chalking out an election campaign pitch based on surveys to influence voters and the target
group along with estimates of the budget.
5. Chalking out a campaign to raise funds for a candidate.
Suggested Readings

Surveys of previous election

Books by Lokniti on analysis of elections

Articles by scholars of psephology, reports of Election Watch, Studies of Association for
Democratic Rights, Ujwal Kumar Singh and Anupma Roy on Election Commission
Measuring voting behaviour in India, Sanjay Kumar and Praveen Rai, Sage, New Delhi
Electoral politics in India, Suhas Palshukar, Sanjay Kumar, Sanjay Lodha, Routledge India
An Undocumented Wonder: The Great Indian Election, S Y Quraishi

Political Research, Methods and Practical Skills, Sandra Halperin & Oliver Heath, OUP

SR N o G 1 et

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks ;
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: GEC6402T : L T P
Credits: 6 4

Fundamentals of Animation and Design

Course Objective:

15
2.

3.
4.
5

To introduce the students with Animation and its concepts.

To develop an approach for design and message conveying through Animation and other visual
medium.

To make the student aware of the power of animation

Students will be able to prepare themselves for making videos without camera

Students will expand their knowledge about new techniques of animation

Course Outcomes:

1. The student will get a brief of animation history and visual arts forms

2. The student will get knowledge of traditional 2D animation and simple shapes drawings.

3. Students will learn the importance of Drawings for animation

4. Students will get an overview of Designing concepts

5. Students will understand the designing for different industrial needs.

Course Outcome and Program Outcomes
Course Mapping

PEO POI1 | PO2| PO3| PO4| PO5| PO6| PO7| PO8 | PO9| PO10| POII PO12| PO13| PO14| POI15
Co 1 1 & |5 | 8 |a- 242 R 1 2 2 = 3 1 2
co2 3 2 3 2 2 2 2 3 2 2 3 - 1
CO 3 5 [ 21312 |2 1571 ]2]¢ 3 2 - 2 2 1
CO 4 BEAFEIFABNEITFEENERE. 1 - 1 3 3
CO5 3 2 2 2 3 2 1 2 2 2 2 - 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | History of Animation

What is animation, History of animation, concept of animation and persistence of
vision, Introduction to Experimental animation, Orientation into visual art form,
Orientation into performing art form, Relevance of message and medium and their
relationship,

UNIT-1I | Basics of Animation

The Basics of traditional 2D animation, Introduction to the skill required for the
animators, Learning to draw lines, circles, ovals, scribbles, jig jag (random) patterns
etc. use of simple shapes. To draw drawings with the help of basic shape

UNIT-III | 3D Animation

An introduction on how the drawings is important for animation, Shapes and forms,
About 2D and 3D shapes, Life drawing, Caricaturing-fundamentals, Exaggeration,
Silhouette. An introduction of designing concepts. Elements of good design,
rhythm, contrast, placement of element, balance, rule of third, optimal use of media
etc. Need for design, Concepts and theories of good designing.
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UNIT- 1V | Methods of Designing

Methods of designing — Exploring, redefining, managing and prototype. Designing
for different needs- Designing for industry, designing for visual art (Graphic, web
and Animation), Designing for a process, designing for manufacturing and
designing for product and service.

Practical/ Assignment:

Practical work to be given to the students in two part and will be considered as internal practical
test 15 marks each

Suggested Readings

E

2.

>

Experimental animation: an illustrated anthology Robert Russett and Cecile Starr. Da Capo
Press,

ConceptDesign: Works from Seven Los Angeles, Entertainment Designers, Harold Belker, Steve
Burg,Titan Books Limited

Creative Illustations- Andrew Loomis, EditoraBibliomundiServigosDi gitais Ltd

The Fundamentals of Animation, By Paul Wells and Samantha Moore, Fair Child Books,
Bloomsbury, London

Character Animation Fundamentals: Developing Skills for 2D and 3D Character ..., By Steve
Roberts, Taylor & Francis

Cartooning: Animation 1 with Preston Blair: Learn to animate step by step, Preston Blair, Walter
Foster Publishing, ‘

Fundamentals of Computer Graphics By Peter Shirley, Michael Ashikhmin, Steve
Marschner,CRC Press

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section I1

In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

73 | BA_JMC (4 Year)

KT




gur

Course Code: SEC6401T L i b P
Credits: 4 2 1 1

Al Tools for Mass Communication

Teaching Learning: Hybrid Mode
Course Objective:

B

2
—

To provide students with a foundational understanding of artificial intelligence and its
applications in journalism and mass communication.

To explore various Al tools and technologies that can enhance reading, writing, reporting, and
communication processes in the media industry.

To foster critical thinking and ethical awareness regarding the use of Al in media content
generation and audience engagement.

To equip students with practical skills in utilizing Al-driven tools for efficient news analysis,
content creation, and audience interaction

To equip students to cope with the emerging Al-based tools in traditional media,
communication, imagery, cinema and internet-based media.

Course Outcomes:

L.

Understand the fundamental concepts and principles of artificial intelligence and its relevance to
journalism and mass communication.

2. Identify and apply Al tools and technologies for reading. writing, reporting, and communication
tasks in the media industry.
3. Evaluate the ethical implications and challenges associated with Al applications in journalism,
including bias, privacy, and transparency.
4. Analyze and interpret data using Al-driven algorithms for news analysis, sentiment tracking, and
audience engagement
5. Students will be able to work with the emerging Al-based tools in traditional media,
communication, imagery, cinema and internet-based media.
Course Outcome and Program Outcomes
Course Mapping
PEO PO1| PO2| PO3| PO4| PO5 | PO6| PO7| PO8 | PO9| PO10| POII PO12| PO13| PO14| POI5
Cco1 =4y | 2@ |2 .2.]3§1 2 2 . 3 1 3
Co 2z s 2| 8|2t e|24 2] 2 2 - 1 2 3
Co3 3 2 3 2 2 2 1 3 2 3 2 - 2 2 3
CO 4 s et g | 2t 2r3 T3 l2g 2 2 A 2 2 3
| cO5 3 2 2 2 3 2 1 3 2 1 2 - 1 2 3

3- High, 2-Significant, 1-Low

UNIT-1 | Al Tools for Reading, Writing, and Reporting

Introduction to artificial intelligence; Introduction to Machine learning and deep learning
Al-driven data analysis for news reporting; Al-powered language translation and
transcription tools Assingment; Using Generative Al for journalism and mass
communication; Know about Al driven Reporting and Writing Tools; Content Generation
Tools: Automated Content Generation

UNIT-11 | Al in Communication and Audience Engagement

Al-based chatbots and virtual assistants for customer interaction; Al-powered
audience segmentation and targeting; Predictive Modeling and Forecasting
Behavioral Analysis and Interventions

74 | BA_JMC (4 Year)




) 24

UNIT- 111 | Advance Technology Tools for Al Assisted Journalism
Voice Recognition and Speech Analysis; Automated Writing Assistance Speech-to-
Text Transcription: Multimedia Content Creation and Editing

Ethical and Legal Considerations of Al in Journalism and Mass
UNIT-IV e
Communication
Addressing ethical challenges and biases in Al Journalism; Bias and Fairness:
Transparency and Explainability; Accountability and Responsibility; Legal
implications and privacy concerns in Al-driven Journalism; Intellectual Property
Rights; Detection and Fact-Checking

Practical/ Assignment:
* Students creating media content using various Al tools
¢ Promotion of print, electronic, voice and image base presentations using Al tools

Suggested Readings
I.- Mario A. Garcia , Artificial Intelligence and Media: The Convergence of Technology and
Communication
2. Amy Webb , The Big Nine: How the Tech Titans and Their Thinking Machines Could Warp
Humanity
3. Kai-Fu Lee, Al Superpowers: China, Silicon Valley, and the New World Order
4. Byron Reese, The Fourth Age: Smart Robots, Conscious Computers, and the Future of

Humanity

Meredith Broussard , Artificial Unintelligence: How Computers Misunderstand the World
Catherine D'Ignazio and Lauren F. Klein , Data Feminism

Tim Wu, The Attention Merchants: The Epic Scramble to Get Inside QOur Heads

Nina Schick , Deep Fakes and the Infocalypse: What You Urgently Need to Know

. Lev Manovich, The Language of New Media :

0. David D. Luxton, Artificial Intelligence in Behavioral and Mental Health Care

& Lh
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Examination Scheme;
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section IT
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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*Students have to earn atleast 4 credits from Skill Enhancement Courses.

Credits for two-year Diploma:

Year 1 Year 2 SEC Total Credits

40 40 04 84

To exit after IInd year minimum credit requirements are 80 from the course and 04 Credits from the Skill
Enhancement Course, hence the diploma in Journalism and Mass Communication @ 84 credits.
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Course Code: HMC7501T L T P
Credits: 6 5 1 -

Business Journalism

Course Objective:

To make students aware about business journalism

Answering common business questions students have

Enhancing the knowledge of the students about the general laws of busmess

To expose students to general trends in business, finance, commerce, industry and trade
To make aware about the main institutions in the field of business

bl e

Course Qutcomes:

1. To understand the concept of business journalism

2. To understand the various aspects of financial issues

3. To understand the role and philosophy of business journalism

4. To understand the role and importance of business for financial growth of the country

5. To learn how business can help developing a country

Course Outcome and Program Qutcomes
Course Mapping

PEO PO1| PO2| PO3 | PO4 | PO5 | PO6| PO7| PO8 | PQ9| PO10| PO11| PO12| PO13| PO14| PO15
Co1 3 1 2 F2 ] Tty le) |2 3 1 2 2 2 1
Co2 S L 3 = Bl B - 1 3 2 1
CO3 3 2 3 2 - 3 1 B 2 2 2 2 3 2 1
Co 4 CHE e NS ST R eE 3 ) 2 3 2 1
Ccos CHE BN SR B iEUNane 1 = | B 3 2 2 3 2 1

3- High, 2-Significant, 1-Low

UNIT-1 | Basics of Business and Finance

Business & Business Environment: Concept and scope. Difference between business
and finance, Business Ethics, India as an Economic Power, India and Global Economy,
Company Act 1956, Financial Statements of Companies. Financial Environment,
Concept of Finance Corporate Financing, Money Market, Capital Market,
Fundamentals of Stock Market

UNIT- 11 | Financial Institutions

World Bank, IMF and WTO

RBI, SEBI and UTI

Credit rating agencies: CRISIL, S&P, ICRA, CARE, Moody's

WEFE, NSE, BSE, NASDAQ.

UNIT- II1 | Business Journalism

Business Journalism: History and origin of Business Journalism, Business Reporting
Skills, Writing for Industrial, Chemical, Agriculture, Petrochemical, Pharmacy,
Banking Sectors and others. Business News from different newspapers, Articles from
different business magazines, and writing news analysis for business reports.

UNIT-1V | Financial Statements

Understanding Risk Management, Financial Crises, Inflation, Monopolistic
Competition: Features- Oligopoly Planning. Fun with numbers: introducing the income
statement. Understanding sales, costs, and profit. Read: Understanding Financial
Statements
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Assignment:

e Have students create a case study on business journalism
e Drawing on the limits, power and law of business journalism through posters and charts

Suggested Readings

1. Principles of Microeconomics- H.L. Ahuja- S. Chand Company Ltd.
2. A course in Micro Economic Theory- David M. Kreps- Prentice Hall of India,
3. Handbook of Journalism & mass Communication —Vir Bala Agarwal

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section II
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC7502T L i P
Credits: 6 5 1 -

Introduction to Communication Research

Course Objective:

i

E Gl

To impart the definitions and basic concepts of research, communication research, media
research, social research and the difference between communication research, media research
and social research.

To understand the need, role, important functions and ethics of research.

To know the elements of research.

To learn the types of research.

To impart the knowledge of the basics of statistics and media metrics.

Course Outcomes:

1.

Students would learn the definitions and basic concepts of research, communication research,
media research and social research.

2. Students would know the difference between communication research, media research and
social research.
3. Students would gain knowledge about the need, role importance, functionsand ethics of
research.
4. Students would learn the concept of each element of research and the interrelations between
elements.
5. Students would learn the various types of research.
Course Outcome and Program Outcomes
Course Mapping
PEO POI1 | PO2| PO3 | PO4| PO5 | PO6| PO7] POS| PO9| POIO POI11| POI12| PO13| PO14| POI5
CO 1 BRI B EY EmE 2 2 2 3 2 2
CO 2 ME S BE EEES a aa 3 . I 2 2 2
CO3 g 2t 313t 271~ % 43 2 2 2 2 2
CcO4 3 3 2 2 - 3 2 - 3 2 2 2 1 2 2
CO 5 ‘NEAFARERE D < 3 3 2 2 2 % 2

3- High, 2-Significant, 1-Low

UNIT-1 | Concept of Research

Definitions and basic concept of research; Communication research; Media
research: Social research; Difference between communication research, media
research and social research

UNIT-II | Need and Ethics of Research

Need for research; Role of research: Importance of research; Functions of research;
Ethics of research

UNIT- IIT | Research Approach and Methods

Need for research; Role of research; Importance of research; Functions of research;
Ethics of research Census method; Sampling method; Probability sampling; Non-
probability sampling; Quantitative method

UNIT-IV | Use of Statistics
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Concept of statistics; Importance of statistics in research; Role of mediametrics in
communication and media research; Measures of central tendencies in
communication and media research; Measures of dispersion in communication and
media research

Practical/ Assignment:

1. Writing practice of generally researchable topics.

2. Selecting topics of social research including social, economic, political, educational, cultural,
religious and spiritual issues.

3. Framing innovative topics of communication research including verbal and non-verbal,
intrapersonal and interpersonal, group and mass, etc.

4. Proposing research-oriented topics of media problems including traditional, alternate and new
media.

5. Checking plagiarism of research papers written by you, your friends and seniors with the help of
various softwares.

6. Taking any communication research journal and describing with justification whether its first five
research articles are based on scientific approach.

7. Randomly choosing any five dissertations or projects of your department/ school/ institute/ college/
university and checking whether their methods are qualitative or quantitative or a mixture of both.

8. Taking any communication research journal whether statistical tools or media metrics' have been
used in its research articles and also finding out up to what extent.

Suggested Readings

1. ‘An Introduction to Qualitative Research® By Uwe Flick.London: Sage Publications.

2. ‘Communication Research: Issues and Methods,” By J.A Anderson New York: McGraw Hill ‘Doing
Media Research: An Introduction’ By S. H. Priest. USA: Sage Publications

3. ‘Foundations of Behavioural Research’ By F.N.Kerlinger. Delhi: Surjeet Publications.

4. ‘Mass Media Research: An Introduction’ By Roger D.Wimmer& Joseph R.Dominick.USA:
Wadsworth Publishing Company. .

5. *‘Media Metrics: An Introduction to Quantitative Research in Mass Communication.” By Manoj -
Dayal.Delhi: Sage Publications.

6. ‘Media Research Techniques’ By Arthur AsaBerger.USA: Sage Publications

7. ‘Media Shodh® By Manoj Dayal.Panchkula:Haryana Sahitya Akademi.

8. ‘Research Methodology® ByPrasantSarangi. Delhi: Taxman Publication.

9. ‘Research Methodologies- Methods and Techniques’ By C.R Kothari Delhi: New Age International
Publishers.

10. ‘The Essential Guide to Doing Your Research Project” By Leary O. Zina,London: Sage

Publications.

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section 1 is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section I1

In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC7501T L 1
Credits: 6 3 1

Anchoring and News Presentation

| =

Course Objective:

1. Preparing Students for Television Anchoring

To make the students aware about the limits, power and process of television anchoring
Informing the students about the precautions to be taken during live television anchoring
Sensitizing students about on camera skills

Preparing students to adapt to the camera

o P b

Course Qutcomes:

1. To understand the principles and methods of effective anchoring for mass media

2. Use of tenses in Mass Media anchoring, Use of Active & Passive Voice

3. To know about how to form correct sentences

4. To learn Phonetics: Introduction to speech sounds, syllable, and accent

5. To be able to present oneself for news presentation.

Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3 | PO4| PO5 | PO6| PO7 | PO8 | PO9| PO10| PO11[ PO12[ PO13[ PO14] PO15
Cco1 T -2 fe | 218 | = 1 2 2 2 3 1 2
co2 s 213 i 2=t el ~|% 2 2 1 1 2 2
CO 3 i e R g ey < g 2 2 2 2 2 2
CcO 4 da- L& AT Bl s T 3 =~ 2 2 2 2 1 2 2
COs F el 2] Bohhel i =1 =13 2 2 1 2 g

3- High, 2-Significant, 1-Low

UNIT-1 Voice and Presentation

Pronunciation / Diction Clarity, Voice Modulation and Pitch skills: Speed,
punctuation, clarity, breathing / Vocal Exercise, Working Atmosphere &
Responsibilities .

UNIT-1I | Camera

Introduction to camera, Make-up and Camera Facing. Attire. Body language: facial
expression, hand gesture

UNIT- III | Setup and Anchoring Formats

Phone-Line Interview, Camera Rehearsals (Single Cam & Multi Cam), Anchoring,
Chroma Setup and anchoring, News Script., Walk through, Voice Over, PTC,
Discussion and moderation, panel discussion, news reading

UNIT- IV | Writing for Anchor

Introduction to script writing, Types of Script. Introduction to studio console &
music.

Practical/ Assignment:

e Prepare a script for 15 minutes of TV news bulletin.
e Shoot a TV bulletin.
e Conduct an in-house interviews.
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Suggested Readings

1. The ABC of News Anchoring: A Guide for Aspiring Anchors by Richa Jain Kalra, Pearson
Education; First Edition (1 January 2012)

2. Shrivastava K.M., News Writing for Radio and T.V.

3. Sterling Publication New Delhi. Ted White, Basic TV Reporting News Writing, Reporting and
Producing, Focal Press.

4. G.C. Aswathy: ‘Broadcasting in India’. Andrew Boyd: Broadcast Journalism, Techniques of
Radio and Television News, Focal Press, London

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
- Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC7501T L T P
Credits: 6 4 1 1

Brand Management
Course Objective:

1. To teach students the concept of Brand.

2. To make them understand the concept of brand positioning.

3. To develop their understanding of branding strategies.

4. To teach them the various aspects of brand management.

5. To apprise them of brand communication and ethical aspects of branding.
Course Outcomes:

1. Students will understand the concept of Brand.

2. They will learn the concept of brand positioning.
3. They will learn about branding strategies.
4. They will understand the various aspects of brand management
5. They will comprehend brand communication and ethical aspects of branding.
Course Outcome and Program Outcomes
Course Mapping
PEO PO1 | PO2| PO3| PO4| PO5| PO6| PO7| PO8| PO9| PO10| PO11] POI2] POI3] PO14] POI5
ol IETEN R ST L R e
e Tal a8 s | Bf-)-l2lalzl ol o] =13
s ATy LR Bl 8] -~ 8 - ~[B @ 2| &3] -~ &
B EESEIE SR AR A A e
el g teal -2 l8l-lzFal 2 o2l ® 3

3- High, 2-Significant, 1-Low

UNIT-1 | Concept of Brand

Brand (definition and importance), product and perceptual concept , Brand Association,
Brand Positioning (concept ,advantages and strategies), Brand Licensing

UNIT-11 | Branding Strategy

Brand Development Index and Category Development Index Brand Extension,
Branding Strategies , Global Branding Strategy (standardisation and customisation)

UNIT- III | Brand Management

Types of brands (symbolic, experiential and functional) ,Stages of Brand
Management (introduction, elaboration and fortification) ,.Brand Portfolio .Brand
Valuation (Inter brand method)

UNIT-IV | Brand Communication and Ethical Aspects

Brand Image, Brand Personality, Kapferer’s Brand Identity Prism, Brand Loyalty,
Brand Communication Strategy , Concept of Ethical Branding
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Practical/ Assignment:

Assignment od Brand Communication,Ad- Campalgn planning and PR-campaign planning.

Suggested Readings

W

s il o

9.

Brand Management, Harsh V. Verma, Excel Books

Brand Management , Y.L.R. Moorty, , Vikas Publication, New Delhi.

Advertising and Promotion: An integrated marketing communication perspective, George Belch
and Michael Belch, McGraw Hill Publications.

Marketing Communications, Jim Blythe, PHI.

Marketing Management ,Kotler,Keller,Koshy and Jha, Prentice-Hall of India, New Delhi
Managing Brand Equity ,David Akkar, Prentice-Hall of India, New Delhi

Compendium of Brand Management, S.A Chunawala and K.C. Sethia Himalaya Publishing
House, Mumbai. '

Strategic Brand Management , Jean-Noel Kapferer, Kogan Page India Private Limited, New
Delhi

Brand Positioning, Subroto Sengupta, Tata McGraw-Hill, New Delhi.

10. forsmo we sETes (&), st Stear, 9 s
11. Toraore 3 Torgia , wadt serrer wral, Tsiia S, StEd T, 2ivar s, wied afsafui aey

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section II

In section II, attempt four questions with internal choice from each unit. Each question
carries |5 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)

85 | BA_JMC (4 Year)




sy

Course Code: HME7501T | T P
Credits: 6 5 1 -

Development Communication

Course Objective:

1. To learn about the developmental role of communication.
2. To understand the important aspects of development communication theory.
3. To differentiate between the types of communication and understand the role they play in
development.
4. To impart knowledge of indicators and issues of development
5. To aware students about the globalization and alternatives of development
Course Outcomes:

1. Students will be able to know about the concept of development communications.

2. They will learn the importance of communication in development process.

3. Students will know about the various approaches to development.

4. Students will be able to understand the indicators and the issues of the development

5. Students will be aware about the glocal and global design of development

Course Outcome and Program Outcomes
Course Mapping

PEO POl | PO2| PO3| PO4| PO5| PO6 | PO7| PO8| PO9| PO10| PO11]| PO12] POI13 PO14| PO15
Cco1 ‘ERESHEEE I3 v s dEwE 2 2 3 3 1 2
o2 R EEEESSEE e SR RE 2 2 1 2 2
CO 3 3 2138 8 311 ~ 1.0 | @ 2 3 2 2 I
CO 4 3 2 2 2 2 2 2 1 2 2 2 3 1 2 2
COs B SFEFEF T ERE 1 - | 2 2 2 3 1 2 3

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to Development .

Development: Definition, meaning and Concept; historical overview of development,
Gap between developed and developing societies; Issues and indicators of
development (HDI), Planned Economy, NITI Aayog,

UNIT-IT | Approaches to Development

Approach to development: Basic need, Integrated development. Local organisations.
Self-development, Participatory development, Alternative Development, Globalisation
and Glocalisation

UNIT- III | Development Issues and Indian Perspectives

Social and Rural Development: Social indicators of development-education, literacy,
nutrition and health, population control and family welfare, environment, women and child
development Water * Conservation and drought management with special focus on
Rajasthan, Tribal rights on forests, land, water, Ecology v/s Economy.

UNIT-1V | Theories of Development Communication

Theories of Development Communication: Dominant. Modernization, Dependency,
Diffusion of Innovation and Social marketing theory, Development Journalism, Role of
NGOs and Voluntary Organizations.
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Assignment:

Students will be asked to do two developmental stories.

GDon Theories of Development Communication

Poster on any of the developmental issues in Rajasthan

Presentation on Rural reporting in Newspapers

Students will do exercises in writing news.

Students will record the interview on any topic related to development.

Suggested Readings

I.

bk

A manual of Development Journalism, Alan B Chalkley, Vikas Publication, New Delhi.

2. Everybody Loves a good Drought, P Sainath, Penguin, New Delhi.
£
4

A Manual of Development Journalism, Alan B.Chalkley,Vikas Publication, New Delhi
Participatory Communication: Working for Change and Development, A White Shirley, K.
Sadanandan Nair and Joseph Ascroft, Sage, New Delhi.

Communication for Development, Kiran Prasad (Vol-1 and Vol-2) B.R. World of Books, New
Delhi

Development Communication-Theory and Practice, Uma Narula,HarAnand Publication, New Delhi

6.
7. R H SHEER; e SHAR, Sht TR, JeE

8. T=R % fogia, e Haerd 1 fire, oo faredt, 7% foce, srqame-deioy
9.

e fagia 3R sgEr, SEifaer fem, mu&m%&"rﬂm’dﬁ WIITeA, STTaTe- LTI JFe

10. foremre g=: fafaw ufigw, =3 areg, femfs yemm, foeet
11. 9Ra § SFEEr i dafy o e, e, faarfiom, T g, STgaesh-ai S

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section 1

Question no. 1 of section 1 is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: SEC7501T I T

Credits: 4

2 1 1
Health Promotion and Education

Course Objective:

I
2
;. 2
4. To familiarize students with the stages and methods through which they can do health

%

To learn about Health Promotion and its principles.
. To demonstrate knowledge of the various models and methods of health promotion.
To introduce the concept of Health Education.

education. ]
To learn the basics of Health Technology.

Course OQutcomes:

1.~ The students will be able to understand the process of Health Promotions and the principles that

govern it.
2. The students will be able to exhibit knowledge regarding the different methods and models
through which health promotion can be done.

W

The student will be able to grasp the Health Education concept.

4. The students will get a working knowledge of the methods and stages through which Health
Education can be done.

5. The students will be able to appreciate the role which technology plays in the field of health.

Course Outcome and Program Outcomes

Course Mapping
PEO PO1| PO2| PO3| PO4| POS | PO6 | PO7| PO8 | PO9| PO10] PO11[ POI2] PO13| PO14] POI13
CO1 3 2 3 2 2 2 2 2 1 2 2 2 3 1 2
co2 3 2 3 2 2 2 2 1 2 2 3 1 2 1
CO3 3 2 3 2 Pt g 1 2 2 2 2 2 2 3 2
CO 4 3 2 2 2 1 2 2 2 2 2 1 2 1 2 2
Ccos5 3 2 2 2 2 2 1 1 2 2 2 2 1 2 3

3- High, 2-Significant, 1-Low

UNIT-1 Introduction to Health Promotion
Definition, Need of Health Promotion, Charters on Health Promotion, Process of
Health Promotion, Framework for Health Promotion, Principles of Health Promotion,
Areas for consideration in Health Promotion

UNIT- 11 | Health Promotion — Models, Methods, and Strategies
Models of Health Promotion, Ways to Health Promotion, Approaches to Health
Promotion, Methods of Health Promotion

UNIT- III | Introduction to Health Education
Definition, Objectives of Health Education, Approaches to achieve health, Principles of
Health Education, Difference between Health Education and Health Promotion

UNIT- 1V | Health Education — Contents, Stages and Methods
Contents of Health Education, Stages of Adoption of new ideas and practices,
Educational Aids, Methods of Health Education. Health Technology Lab
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Assignment:

* Analysis of media reports regarding Health Communication: Language and content.
e (ase Study and Simulation-based learning.

Suggested Readings

1. Park and Park’s Textbook of Preventive and Social Medicine, 26th Edition

2. Health Behaviour and health education: theory, research, and practice / Karen Glanz, Barbara
K.Rimer, and K. Viswanath, editors. — 4th ed., Jossey Bass Publications

3. Oxford Textbook of Public Health, Oxford University Press

4. Primers and Presentations provided

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC7601T ;5 T : P
Credits: 6 5 1 -

Society, Media and Culture

Course Objective: :

1. To introduce the basic concepts of Culture and its Identity.

To develop an awareness about the cultural variations in communication styles.

To make students aware about the cultural shock and become more adaptable in intercultural
interactions. :

4. To impart knowledge about the relationship between society and media

5. To impart knowledge about the relationship between culture and media

W o

Course Qutcomes:

1. Students will learn about the basic components of culture and will become aware about their
own cultural identity.

2. Students will be aware about the relationship between culture and communication.

3. Students will understand how categories of cultural values might underlie different behaviours.

4. Students will be informed about the relationship between society and media

5. Students will be informed about the relationship between culture and media

Course Outcome and Program Outcomes
Course Mapping

PEO PO1 | PO2| PO3 | PO4| PO5 | PO6| PO7| PO8 | PO9| PO10| PO11| PO12| PO13| PO14| POI5
CO 1 3 ) 2 3 1 3 2 - 3 2 2 2 3 2 2
CcO?2 3 3 3 2 1 3 2 - 3 3 2 1 2 2 2
c03 3 3 3 2 1 3 1 - 2 2 2 2 2 2 2
CO 4 URESE T TN B0 SE i B R I T R RN (B 2 2 1 2 i)
COs "o o v T I T R N PR P 3 2 2 2 ;) 2

3- High, 2-Significant, |-Low

UNIT-1 Communication and Culture

Communication and Culture, Evolution of Media, Mass media in socialization, Folk
Media, Media Content and the real world

UNIT-1I | Popular Culture

Defining Culture, Media and popular culture-Commodities, Culture and Sub-
culture, Popular Texts, Popular Culture Vs People’s Culture, Celebrity Industry,
Concept of Multicultural society, Pluralism, Minorities

UNIT- III | Culture and Media

Relationship Between Culture and Media, Cultural Reporting, Art and Culture of
Rajasthan, Impact of Media on Culture. Traditional Media of Rajasthan.

UNIT- IV | Society and Media

Public opinion, attitudes, and behaviours; Societal values, beliefs, and cultural
norms; Ethical standards, accuracy, and fairness in reporting; Social injustices and
Media advocacy; Societal power to question Media biases, and demand
transparency and accountability.

Practical/ Assignment:
1. Students will be asked to file Cultural Reports

2. Seminar and Presentation on media coverage of culture.
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3. Poster making on Folk Media of Rajasthan

Suggested Readings
1. Communication and Culture, Tony Schirato, Susan Yell, Sage Publication, New York
2. Culture and Society, Raymond Williams, Columbia University Press
3. Media, Culture and Society: An Introduction, Paul Hodkinson, Sage Publishing., London

4. ifean: gueprel wieplae foamst, gefrer o=y, amoft yehrem, 7€ Rt

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section I, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC7602T L T P
Credits: 6 5 1 -

Media Literacy

Course Objective:

Learning about how mass media disseminates information.
Learning about how messages are influenced and received.
Learning how biases colour the message.

Learning how to find the hidden message

Learning what the options of redressal are.

SR L e g

Course Outcomes:
1. The student will be able to separate fact from opinion and fiction.
2. The student will know exercising tools of critical thinking.
3. The student will demonstrate realising the power of a citizen armed with skills to access right
information for common good.

4. The student will be able to detect loaded messages.
5. The student will create content that could be free from biases.
Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3| PO4| PO5 | PO6| PO7| PO8| PO9| PO10| PO1Il POI12| PO13| PO14| POIS5
Cco1 T iE O e 1 T 2| w1 3 2 2 3 2 2
CcO2 R R T TR R el b 3 2 1 2 2
O3 =l 31 2 23 a3 E | ~n] 28 2 2 2 2 2
CO4 TR S e RS BRI e T R B 2 2 1 2 2
CO5 Tigh e oo vl IR U 1 Rl O R 5 S 3 ) 2 2 3 2

3- High, 2-Significant, 1-Low

UNIT-1 | Understanding Media and Literacy

Definition of media literacy. Media literacy: nature, scope and importance.
Subfields: digital literacy and visual literacy. What is a fact? What is a bias? What
are accepted universally accepted truths? Is self-correction required and how?

UNIT-1I | Media Messages

Skills in media literacy: interpreting media messages, semiotics, and ideology:
Media as text; Commercial Messages; Media message creators or producers, the
role of language, visuals, tone, and presentation to convey a message; Purpose,
potential biases, and influence to shape public opinion, attitudes, or behaviours.

UNIT- I1I | Media Message Reception

Process of media generation and communication, media vehicles for messages and
their types, nature of media messages, media exposes and filters, and media
stereotypes.

UNIT- IV | Debates and the way forward

Media ecosystems, media empires, ownership patterns, globalisation of media
markets, propaganda, hegemony, regulatory frameworks, democratisation and
business interest, privacy laws and ethics, critical thinking tools and media
consumerights.
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Assignment:

Content analysis of media — print, TV, digital,

Making fact checking attempts of media

Workshops on how biases are created.

Visiting bodies like Press Council and parliamentary committees.
Workshops on algorithm.

Fact checking on political and advertising and messaging.

Suggested Readings

B =

2P @k

Media Literacy, W James Potter.

Introduction to Media Literacy Education and Media, Julia Robinson,

Social Media Literacy: A Conceptual Note,Hynyi Cho and Julie A Hengst,

The Master Algorithm: How the Quest for the Ultimate Learning Machine will Remake our
World, Pedro Domingos,

Weapons of Math Destruction: How Big Data Increases Inequality and Threatens Democracy
The Art of Thinking Clear, Rolf Dobelli,

The Art of Reasoning, David Kelly,

Asking the Right Questions: A Guide to Critical Thinking, M Neil Browne and Stuart M keeley
Media Literacy — Dusri Parampara, Pradeep Kumar :

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section | is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section I1

In sectionIl, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC7601T L £ P

Credits: 6

Q673

4 1 1
Basics of Audio-Visual Production

Course Objective:

I. Students will gain knowledge about the principles of audio-visual production.
2. To improve the visualisation skills of students.
3. Students will learn about the functioning of a television studio.
4. To enable the students to understand the importance and application of audio-visual tools
5. Students will learn the process of shooting and editing videos.
Course Outcomes:

1. Students will be aware about the production of videos

2. Students will be aware of the process of producing videos

3. Expand knowledge of the components of video such as video, audio, editing, text & graphics

4. Students will be aware of the role of voice-over in video production

5. Students will be able to get involved in producing videos on their own

Course Outcome and Program Qutcomes
Course Mapping

PEO PO1| PO2| PO3| PO4| PO5 | PO6| PO7| PO8| PO9| PO10| POI11 | PO12| POI13| PO14| POIS
Cco1 o R U R B B RS e 1 2 2 2 3 1 7
CO2 oS S ERTEE Ty 2 1 1 3 2
CO 3 EE T RS ESETEE ol B 2 2 2 2 2 2
cO 4 3 2 2 2 - 2 2 - 2 2 2 2 1. 2 2
Ccos5 S s S I - 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1

Principles of Audio- Visual production

Understanding the Visual Language: Framing, Shot, Scene and Sequence; Picture
Composition: Rule of thirds, grouping, balance and proportion of visual elements.
Audio -Visual formats in Media: News, feature, infotainment programming,
documentary, docu-drama, fiction, corporate film etc

UNIT-1I

From Idea to Script

Pre- Production: Ideation, Synopsis, Writing the treatment, Collation of Research
material, Scripting, Story boarding, Importance of pre-visualisation software, Planning
and budgeting, Preparing a shooting schedule.

UNIT- 11T

From Secript to Video

Production: Shooting and execution: shooting script, floor plan and camera logs;
dealing with visualising problems. Post Production: Importance of Editing, Types:
Linear, Non-Linear Editing; Video editing process: Transferring raw content, Editing
on Timeline, Transitions- Cut, Dissolve, Fade-in, Fade-out, Wipe etc, adding Visual
effects, music and Sound effects, maintaining continuity, credit roll, rendering and
exporting video.

UNIT- 1V

Camera Handling and TV Studio

Parts and Functions: Viewfinder, Aperture, Shutter, Focus White balance, filters,
aspect ratio, tripod, battery: Lenses- types and usage, Basic shots, Camera Angles,
Camera movements: pan, tilt, dolly.

Studio: Studio camera and pedestals, Studio floor and acoustics, Production formats:
Single Camera, Multi Camera; Production Control Room, Camera Control Unit (CCU),
microphones, chroma keying, teleprompter, studio lights.

BA_JMC (4 Year)
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Practical/ Assignment:

* Students will create videos using new technology
* Will give a presentation on the importance of voice-over and text with video
* Create a poster or video presentation to understand the main formats of the video production

Suggested Readings

Basics of the Video Production Diary; Lyver; Focal Press
The technique of television production; Gerald Millerson; Hassell Street Press
Video Production; Vasuki Belavadi; Oxford

sfifeat ream: wiswan i frgia, mMiarer fie, smamfie afied
difear g <7, waak fig, Feqar g
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HACT601T i T P
Credits: 6 4 1 1

Media Management

Course Objective:

1. To impart knowledge among students about the concepts of media management and to give an
overview of different management systems

2. To impart knowledge among students about revenue and business models of different media
organizations

3. Develop their understanding about media economy.

4. To explain them the various aspects of media business.

5. To apprise them of convergence media and its impact.

6. Course Outcomes:

1. Students will understand the concept of media management

2. Students will learn about the revenue and business models of different media organisations.

3. They will understand media economy.

4. They will learn about various aspects of media business.

5. They will understand the concept of convergence media.

Course Outcome and Program Outcomes
Course Mapping

PEO POI1| PO2| PO3| PO4| PO5| PO6| PO7| PO8 | PO9| POIO| PO11| POI2| PO13| PO14 PO15
Cco1 | v e | 3 i e i 2 2 2 1 1 3
CO2 Sl T B - |, WA 3 2 1 1 5 3
o3 s B B R EPEE R ek 3 2 2 2 1 5 3
CO 4 i v i NG T et S G e e 2 3 3 1 - 3
COS5 3 - 3 1 i e 1 - 2 2 3 3 1 - 3

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to Media Management

Definition & Nature of Management Functions; Management Principles as they
apply to Mass Media; Organizational Structure and Design of Media units,

UNIT-11 | Media Economy

Budgeting and Finance, Capital Costs, Production Costs, Production Schedule and
Process, Budget Control, Costing, Sustaining Business and Audience

UNIT- 111 | Media Business

Major Sources of revenue for Radio, Television and new Media; Space Selling and
Time Selling; Media Circulation and Distribution; Audience Measurement for
various Media

UNIT- 1V | Global Context

Media in the global Context; Global Media organizations and their structure, Global
Media Professional bodies. Development of Convergence Media and its impact.

Practical/ Assignment:
e Students will prepare charts to explain the media management hierarchy
e Students will prepare written assignments on various departments of Media Management
e Students will create video content about essential elements of media management
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Suggested Readings

1. Michael Mirabeto, New Communication technologies

2. Albrran Alan B., Management of Electronic Media, Thomson Publication.

3. Chaturvedi B.K., Media Management, Global Vision Publishing House, New Delhi.

4. Thomas John Prescott, Media Management Manual, A Handbook for Television and Radio
Parishioners in Countries-in-transition, Communication and Information Sector, United Nations
Educational Scientific & Cultural Organization, New Delhi.

Keval . J. Kumar Mass Communication in India. Jaico publication
6. Michael Mirabeto, New Communication technologies

Lh

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. | of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries |5 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HME7601T L T P

Credits: 6

907

4 1 1
Introduction to New Media

Course Objective:

L R

To make students aware of New Media

To improve their understanding of Social Media Platforms

To let students know about Web Journalism

To make students aware of new techniques of new media

To make students aware of the power, limitation, and fake news of new media

Course Outcomes:

1. Students will be able to be aware of the technology and use of new media

2. Students will be able to differentiate between news, relevant information and fake information

3. Students will know about New Media concepts '

4. Students will understand the forms of Web Journalism

5. Students will learn about different social Media Platforms

Course Outcome and Program Outcomes
Course Mapping

PEO - PO1| PO2| PO3| PO4 | PO5 | PO6| PO7| PO8| PO9| PO10| PO11| POI2| PO13| PO14| POI5
Cco1 Vi [ R e R B OE Co T T R SL I R Rl 3 2 - g 1 3
co2 3 2 3 2 2 2 2 3 2 3 2 - 1 2 2
CO3 T8 L3 | 2 a0 1 aaa 2 2 : ; 2 3
cO 4 3 2 2 2 1 2 2 3 2 3 2 - 1 2 3
COs Tt a Fa ozl 2z 0917 L@tz 2 2 : 1 2 3

3- High, 2-Significant, 1-Low

UNIT-1

Introduction to New Media

Definition and Concept of New Media; Evolution and Features of New Media;
Information and Communication Technology; Internet, LAN, , WAN, E-Mail;
World Wide Web

UNIT-1I

Web Journalism

Internet and Journalism; Features of Online Journalism; Tools of Journalism; Data
Mining; Citizen Journalism; Convergent Journalism and Multimedia Skills for
Journalist; Fact Checking

UNIT- 111

Writing for New Media

Writing News Stories; Features and Articles with Visual and Graphics; Blogging,
Role of blogging in Alternative Journalism; Use of Photos, Audio and Video

UNIT-1V

Countering Fake News and Misinformation

Mimicry the style and format of legitimate news sources; Danger of fake news by
influencing public opinion, exacerbating social divisions, and undermining trust in
media and institutions;

Combating fake news, critical thinking, media literacy, and fact-checking skills
Ethical standards, verifying information before publication, correcting inaccuracies

99 |

BA_JMC (4 Year)




863

Practical/ Assignment:
e Students will write web reports
e  Write blogs on current affairs
® Presentations on Fake News and Fact Checking

Suggested Readings
1. Hand Book of New Media, Lievrouw and Livingston, Sage (Student Edition), London
2. New Media and Internet Activism: From The Battle of Seattle to Blogging’
Understanding New Media, Eugenia Siapera, Sage Publications, London
Introduction to Digital Media, Alessandro Delfanti & Adam Arvidsson, Wiley
Blackwell, Toranto

o Lk W

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section 11 -
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/
Quiz/Seminar/Term Paper)
(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: GEC7601T 4 & T P
Credits: 4 3 1 -

Introduction to Economics

Course Objective:
1. To create understanding of overview to the concept and general perspective of economics.
2. Developing countries strategies and their problems
3. Learning about the underdeveloped regions of India and world.
4. Sectoral distribution of national income
5. To impart knowledge about economic development

Course Outcomes:

1. Students will be able to identify the back regions’ problems and write articles concerning the
problems.

2. Students will be able to ascertain and understand the characteristics of underdevelopment.

3. Students can analyse the rural economy, Budget state and central and manufacturing industries

4. Students will be capable of developing the ability to examine the rule of international bodies

5. Students will be competent to analyse issues of poverty, social justice, SDGs(Sustainable

Development Goals) of the United Nations
Course Outcome and Program Outcomes
Course Mapping

PEO PO1 | PO2[ PO3 | PO4| PO5| PO6| PO7| PO8| PO9 | PO10| POI11 POI12| PO13| PO14| POI5
col 3 2 3 2 1 2 2 1 1 2 2 - 3 1 2
CcOo2 3 -9 3 a2 2 ] %=F2 2 2 . 1 2
CcO3 3 2 ) 2 1 2 1 1 2 2 2 - 2 2 2
Cco4 ST 2 a2 2 2 R 1 2 3
CO5 3 2 2 2 1 2 1 1 2 2 2 B 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 Introduction to Economics

Definitions of Economics - Wealth, Welfare, Scarcity and Development related
definitions., Nature and Scope of Economics, Demand and supply, Types of
markets, Money — Meaning, Functions and Classification; Importance of Money,
Inflation, Hyperinflation, Reflation, Deflation and Stagflation

Commercial Banks — Meaning, Types and Functions, Functions of the Reserve
Bank of India, Taxation — Meaning, Canons and Classification of Taxes, Foreign
Trade Policy — Free trade v/s Protection

UNIT- 11 | Indian Economy

Characteristics of Indian Economy, Concepts and Measurement of National
Income, Trends in Agricultural Production and Productivity; Green Revolution,
Trends in Industrial Development during pre and post reform period, Growth and
Problems of Small Scale Industries, Industrial Policy of 1956, 1991 and Latest

UNIT- III | Economy of Rajasthan

The Position of Rajasthan's Economy in Indian Economy, Broad Demographic
Features of Rajasthan- Trends in population growth and Human Development
Index, Trends and Sectoral Composition of State Domestic Product, Sectoral
Distribution of workforce, Trends in Agriculture and Industrial Production, Tourism
Development in Rajasthan.
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UNIT-1V | Rural Economy and Agriculture

Rural economy and agriculture sector; Role of Start-ups and entrepreneurship,
innovations, Research and Development (R & D) in relation to knowledge
economy : Changes in the sectoral distribution of national income, per capita
income and labour force since independence; Assessment of the Indian developing
countries growth experience with respect to these: Issues of developing countries,
Least Developed Countries (LDCs)

Assignment:

Analysis of editorials on economic issues of any two standard newspapers of either English or
Hindi .
Write five editorials or articles on current economic issues in India.

Suggested Readings

e

oW

pbqp\m

9

- Development Economics, Water Elkan] Pengin Books Londa, 1973

Globalization and Indian Economy (Ed.), D. G. Girdhari, Aprati Media, 2002 3. India's Second
Revolution, The Dimension of Development, Lawrance A, McGrow Hill, Newyork

Money, Banking and Public Finance, D.M. Mithani, Himalaya Publishing House, New Delhi.
Money Market Operations in India, A.K. Sengupta and M.K. Agarwal, Skylark Publication, New
Delhi.

Indian Economy, Mishra and Puri, Himalaya Publishing House, New Delhi.

Indian Economy, RudraDutt and Sundaram, S. Chand and Company, New Delhi.

Indian Economy Its Nature and Problems, AlokGhosh, The New Book Stall.

Principles of Micro Economics, H.L. Ahuja, Sultan Chand and Company, New Delhi (Hindi and
English Versions).

Micro Economics, C.S. Barla, National Publishing House, Jaipur, (Hindi and English).

10. Micro Economics, M.L. Jhingan, Vrinda Publication, New Delhi (Hindi and English Versions).
I'l. Economics of Development and Planning, M. L. Taneja and R. M.. Myer, Vishal Publishing,

New Delhi

12. 51 ST, . . Ao, ATl ufeerrey, S
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Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section 1

Question no. I of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section I1

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/ Seminar/ Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)

102 | BA_JMC (4 Year)

A,




e 87)

Course Code: 10J7601P L T P
Credits: 2 - = 2

Internship

Course Objective

1. To get working experience in media or NGO.

2. Understand nuances of media industry.

3. To understand work environment of organizations
4. To showcase skills honed trough learning.

5. To build industry specific career connections.

Course Outcome

1. Students will get experience of working in media organization or any NGO.

2. Students will understand the basic nuances of the industry.

3. Students will understand the work environment of the organization.

4. Student will showcase their skills and knowledge.

5. Students will make the contacts for their further career developments.

Course mapping

POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | POI1 | PO12 | POI13 PO14 | PO15
COl |3 3 2 2 3 2 3 2 3 2 2 3 2 2 3
co2 |3 3 2 2 3 3 3 2 3 2 %) 3 2 2 3
CoO3 13 3 2 2 3 2 3 2 3 2 3 3 2 2 2
co4 | 3 3 2 2 3 3 3 2 3 2 ! 3 2 2 3
@ose] 3 3 2 2 8 2 3 2 3 3 3 3 2 2 3

3- High, 2- Significant, 1- Low

Under this course Internship or On-Job Experience will be taken as per the scheme of the Academic
Program after approval by the HJU. In this, students are expected to participate in a professional
employment-related activity or work experience, or cooperative education activity with a media
organisation. They will do internship or on-job experience under the supervision of an employee of that
organisation. This will help them in understanding actual work situation and will enhance practical side
of their learning.

Students will have to do an internship of 2 credits. In this, the student will have to submit a
certificate of having worked for 90 hours as an intern from a recognized media institution/NGO.
Student has to submit a report at least 40 pages and present his/her work.
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Examination Scheme:

Practical Assessmen_t: 100 (70+30) Marks

Student has to submit a report at least 40 pages and present his’/her work.
30 marks based on viva-voce based on project report.

*2 Credit Internship = 90 Hours.
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Course Code: HMC8701T L ) P

Credits: 6

5 1 -
Development of Media in Rajasthan

Course Objective:

R e KB B

To make students aware of the history of journalism in Rajasthan.

To make students aware of freedom fighter journalists

To teach them the development of the press in Rajasthan after independence.
To make students aware ofthe development of electronic media in Rajasthan.
To teach them the history of literature Journalism in Rajasthan.

Course Outcomes:

1. Students will understand the history of journalism in Rajasthan.

2. They will understand the role of freedom fighter journalists in Rajasthan.

3. They will be able to understand the development of the press in Rajasthan after independence.

4. Students will know the development of electronic media in Rajasthan.

5. Students will understand the history of literature Journalism in Rajasthan.

Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3 | PO4| PO5| PO6 | PO7| PO§ | PO9| PO10| POl11| POI2| PO13| PO14| PO15
CO 1 - S (B 0 v e s L A e N R ) 2 2 3 i 2
o2 EPREEE RS TSN IR i 2 1 1 2 2
Ci3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
CO 4 3 2 2 2 - 2 2 - 2 2 2 2 1 2 2
COs5 ¥ ¢ 213 =18 1 = (| 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | History of Press in Rajasthan
Origin and Growth of Press in Rajasthan, State Dependent Newspapers, newspapers
under princely states, Prominent Newspapers and Magazines. -

UNIT-II | Freedom Movement and Press
Role of Journalism during Freedom Movement, Prominent Newspapers: Rajputana
Gazette; Rajasthan Samachar; Rajasthan Kesari; Naveen Rajasthan; Tarun
Rajasthan.
Freedom Fighter Journalists: Munshi Samarth Dan; Vijay Singh Pathik, Kesri Singh
Barhath, Jaynarayan Vyas, Haridev Joshi.

UNIT- III | Press in Rajasthan after Independence
Transition Phase, Profession to Business, Prominent Newspapers, Prominent
Journalists, Literature Journalism in Rajasthan, Journalism in South Rajasthan

UNIT- 1V | Electronic Media in Rajasthan
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Assignment:

Doordashan, All India Radio, SITE Project, Private News Channels, Private FM
Radio Stations in Rajasthan, Community Radio in Rajasthan .

® Visit of Historical museum of newspapers.
® Making project assignment over Rajasthani folk media and cinema

Suggested Readings

HHI AR TG (1780-1900), farsres TR, ST e YehTe, S8
et werepriea; sartt for (2 ), AT, AT eI, 78 fewe

TSR & feil OefTfear, et wrer, Gersfier yaprere, S

History of Indian Journalism, J. Natrajana, Publication Division, New Delhi
Journalism in India, Parthasarathy Rangaswami, Sterling Publishers, New Delhi
Rajasthani Cinema: A Critical Study, Dr Rakesh Kumar Goswami

[ERIEER RS e STt SigaTT, AR e, 75 fedft
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section I1
In section I, attempt four questions with internal choice from each unit. Each question
carries15 marks. '

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper)

(Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC8702T [L T P
Credits: 6 |i 1 1

Editing and Page Layout
Course Objective:
Introduce students with newspaper organizations
Make them aware editing process
To let students know about editorial structure
To acquaint students with basics of newspaper design and graphics
To acquaint students with basics of photo editing tools.

KA b ha s

Course Qutcomes:

1. Students will able to understand print media organization
2. They will know editing process
3. Students will understand editorial process
4. Students will learn basics of newspaper design and graphics
5. Students will learn basics of photo editing tools.
Course Outcome and Program Outcomes
Course Mapping
PEO PO1| PO2| PO3 | PO4 | PO5 | PO6 | PO7 pos | PO9| POl10| POI11| PO12| PO13| POl4 PO15
Cco 1 3 2 2 2 - 2 2 - 2 2 2 2 i 2 3
co?2 3 2 3 2 - 3 2 - 2 3 2 1 1 2 2
O3 s 8 l2 | 2|~ 2|0 fj=]@] 2 2 3 2 2 2
CcO 4 3 2 2 2 - 2 2 - 2 3 2 2 1 2 2
CO 5 5| 2 (5 2|~ 232 }]=¢13 3 2 2 1 2 2
3- High, 2-Significant, I-Low
[UNIT-T | Media Organisation and Concept Of Editing i
Newspaper Organization, types of newspapers; Definition and concept of editing,
importance and scope of editing for newspapers and magazines; Basic principles of

editing for print media and electronic media; Headlines and sub headings: Editorial
values: Truthfulness. Accuracy, Objectivity, Fairness, Balance and attribution;
Challenges of editing: Dealing with bias, prejudices and slant; Dealing with
different types of pressures: Political, business-financial, religious, caste, criminal
and legal; Visualisation and Planning of a Newspaper/magazine; Team work:
Managing and allocating editorial resources; Editorial co-ordination: Managing
different desks.

UNIT-11 | Editing Tools and Techniques

Editing Process: News selection and placement; Management of News flow: News
flow on the desk from different sources; Objectives of copy editing: Checking facts,
language, style, clarity and simplicity; Editing symbols, relevant graphics for copy,
photo caption; Editorial vocabulary.

108 | BA_JMC (4 Year)

PSR,




ol

UNIT- I1I | Editorial Structure T

Structure of Editorial Department in a daily newspaper; Responsibilities- Editor,
News editor, sub-editor; Editorial writing, language and grammar of editing, offline
and online editing; Concept of Reader Editor and Ombudsman. '
Fundamentals of copy-editing, proof reading symbols, tools of editing; Style sheet,
the editing glossary, copy editing, agency copy editing ; Translation — Object and
techniques, translation for media, sentence structure, paragraph structure :
Reference Journalism.

UNIT-1V | Design and Layout

Basics of Design and graphic, elements and principles of design, typography,
colour; Components of layout and layout planning ; Make up of front page and
other pages, dummy, magazine & book layout ; Photo editing, cropping, principles
of photo editing.

Assignment:
* Lab practice of page designing
® Making a dummy newspaper over a computer

Suggested Readings
1. Newspaper layout and design- Daryl R. Moen, lowa State University Press

2. Page Layout- Duncan Baird Pub., HarperCollins
3. mwwmeﬁtm,%.m.gw,aﬁﬁnmﬁ,w,ﬁwm
4. WHTET HOTSH, Forer difdr i wear ador, e T vt S

- Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.

Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC8701T L
Credits: 6 4 1
Script Writing for Audio Visual Media
Course Objective:

1. To develop the basic knowledge of writing script for various Audio-Visual Media
To understand the basics of screen writing

To acquire the skills to write for Radio, Television and Web

To impart knowledge about changing trends in script writing for the medium.

To impart knowledge about different feature writing.

Lo N

Course Outcomes:
1. Student has learnt and practiced the style for writing for various Audio-Visual Media
Learner has developed capabilities to write for f, Television and Web
Student has acquired the skills to write for various formats of Radio and Television
Students will acquire knowledge about audio mediums of the media.
Students will acquire knowledge about new media writings.
Course Outcome and Program OQutcomes

i jF

Course Mapping
PEO PO1| PO2| PO3| PO4| PO5| PO6 | PO7| PO8 | PO9| PO10| POII PO12| PO13| PO14| POI5
co1 ) 2 3 2 - 2 2 - 1 2 2 2 3 1 2
co2 3 2 3 2 - 2 2 - 2 2 2 1 2 2
CcO3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
co4 3 2 2 2 - 2 2 2 2 2 2 1 2 2
CO5 3 2 2 2 - 2 1 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Basic Principles of Writing for Audio-Visual Media

Nature of spoken and written language, differences and similarities in Spoken and
written language; Concept of content and formats, Concept of script, Importance of
Script. Script Preparation, Script Techniques, Types of Script and Treatments.
Changing trends in Media Script Writing.

UNIT- 11 | Script Writing for Radio and Television

Radio as an Audio Medium, Television as an Audio- Visual Medium. Script
Writing for different genres of Radio and Television--News, Features, Talk Shows,
Interviews, Documentary, drama, Live Programmes, Advertisements, Writing for
youth, children, Women, Farmers and Music programmes.

UNIT-III | Script Writing for Web

Web Journalism and its social concerns, Importance of Web Journalism; Elements
of Web News, Features of Web News writing, Types of Web News, writing
headlines and Intros; Writing for Blogs, social media, Travelogue, Pod Casting,
Web Streaming, Citizen Journalism.; Magic of Unicode, Emerging trends in web
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Journalism.

UNIT- 1V | Professional Script Writing

Story, Screenplay and Storyboard- Elements of Story, Visual outlines, Complete
dialogue writing; Elements of Screenplay writing, formats of screen play, Complete
screenplay writing; Storyboard preparation- Formats and Importance.

Practical/ Assignment:

Writing News Articles, Features story, Book review, Film review, Translation Exercises.

Suggested Readings

1

2
3
4
5.
6
7
8
9

. Writing for the Media, Usha Raman, Oxford University Press, New Delhi
Basic Aspects of Media Writing, Om Gupta, Kanishka Publishers, New Delhi
. The Universal Journalist, David Randall, Pluto, London

. Essentials of Mass Media Writing, T.K. Ganesh, Authors Press, Delhi

The Language of Newspapers, Danuta Reah, Routledge, London

. ﬁ%mé@q,@mﬁaﬁwaﬂtww,
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Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section 1

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.

Section 11

In section I, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC8701T L T
Credits: 6 4 1 1
Copywriting, Editing and Visual Concepts

Course Objective:

1. To explain the concept of creativity.

2. To develop their ability of creative thinking.

3. To teach them the practical skills related to copywriting and

4. To make them understand the various nuances of copy editing.

5. To make them familiar with different aspects of visual communication.

Course Outcomes:

1. Students will learn the concept of creativity.

2. They will be able to develop creative ideas.

3. They will gain the practical knowledge of copywriting skills and visualization.

4. They will learn the various nuances of copyediting.

5. They will learn about different aspects of visual communication.

Course Outcome and Program Outcomes
Course Mapping

PEO PO1| PO2| PO3| PO4| PO5 | PO6 | PO7 | PO8 | PO9 PO10| PO11| PO12| PO13| PO14| PO15
co 1 5| | 2| 2 |~ |2 Py s 2 2 s . 3
CO2 30 B B 1 81 - 2 =01 ; ) 1 1 - 3
CO3 3 3 2 2 - 2 2 1 - 2 2 - - 3
CO 4 3 2| 2 | 3 T | - 3 1 2 1 1 1 3
COs 3 3 3 2 - 1 - - i 2 2 2 - - 3
3- High, 2-Significant, 1-Low
UNIT-1 | Concept of Creativity

Creative Brief: USP; Creative Thinking: Covergent, Divergent and Lateral and;
Creative Process; Concept of Six Thinking Hats (Edward De Bono)

UNIT-1I | Copy Writing

Elements of an Ad Copy: Headline, Sub-headline, Slogans, Captions, Tagline, Call
Outs, Body copy, Logo. Call for Action; Advertising Appeals: Rational and
Emotional; Types of an Ad Copy, Copywriting for Different Media: Print,
Broadcast, Online and Outdoor; Effective Copywriting Skills

UNIT- 111 | Copy Editing

Mechanical Editing; Content Editing: Language: Correlating Parts; Type Coding; Proof
reading; Psychological Effects in Advertising: Empty Space, Halo and Zeigarnik
UNIT-1V | Visual Communication

Visual Semiotics; Psychological Aspects of Colour and Shapes; Ad Layout and
Design: Components, Stages and Types: Principles of Design; Principles of
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‘ Typography

Practical/ Assignment:

Ad Copywriting_ for print and electronic media, Preparing Ad Layouts

Suggested Readings

1.

b ol B R

Advertising Principles and Practice:; Wells, William, Burnett, John and MoriartySandra, Pearson
Education

Advertising Management: JaishriJethwaney& Jain Shruti, Oxford University Press, New Delhi
Advertising Layout Techniques; Borgman, Harry, Watson -Guptill Publications

The Adweek Copywriting Handbook: Joseph Sugarman, John Wiley and Sons

The Copyeditor’s Handbook: Amy Einsohn, University of California Press

I Too Had a Dream; VergheseKurien, Roli Books, New Delhi

Pandeymonium; Piyush Pandey, Penguin Books

T uef Savee; srasft Saar, IR Y19, 78 feeeft

fergmer 6t g, e wrard, svirer webrer, € Rt

2

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section 1

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words,
Section II

In section 11, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: GEC8701T L | T P
Credits: 6 5 1 -

Social Media and Mobilisation

Course Objective:

I

2.

3.

Students will be able to Understand and articulate the relationships between social movements
and the media system, from various standpoints within social movement studies.

Demonstrate knowledge of the major shifts in research approaches to media & mobilization over
time. |

Apply theoretical and methodological tools of social movement research to a specific social
movement.

Plan, research, and complete a substantive project. Also. contributes to comparative analysis of
some aspect of social movement media. grounded in a concrete movement case and linked to the
social movement studies literature.

To initiate social changes process and become the change agents.

Course OQutcomes:

1. Students will understand a range of approaches that sociologists and scholars of collective
behavior use to define and analyze social movements.

2. Students will be experienced in applying such abstract analytical tools to rich empirical case
studies of social movements from the 20th and 21st centuries.

3. Student will have a firm grasp on how cultural explanations of protest and social movements
relate to other Approaches that emphasize the structural, material, and rational aspects of
collective behavior.

4. To plan and execute the advocacy for marginalized section of the society.

5. Use the social media platforms to become a social change agent.

Course Outcome and Program Outcomes
Course Mapping
PEO PO1] PO2| PO3| PO4| PO5| PO6 | PO7| PO8 | PO9| POI10 POI11| PO12| PO13| PO14| PO15
CO 1 3 2 3 2 1 2 2 3 1 2 2 2 3 1 3
cO2 3 2 3 2 1 2 2 2 2 1 1 2 3
CO 3 AEETEENE T REERERE 1 2 2 B 7] 3
c043222222222,22132
COs5 ST B EREETERRIFER 2 2 1 2 3

3- High, 2-Significant, 1-Low

UNIT-1 | Understanding Social Mobilisation :

Defining Social Media, Campaign planning, Social Movements, Political
Movements, Mobilisation, Solidarity, Organization, Identity, Resources, Framing,
Collective Memory, Narrative, Networks and Organizations, Forms of Protest, and
Performance.

UNIT-11 | Various Social Movements

Arab Spring, Anna Movement, Occupy Wall Street, Green Movements, New Social
Movements, Tea Party Movement, Feminism, Worker’s Rights, Black Live
Matters, Movements by Minorities Community, Civil Right Movement
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[ UNIT- 111 | Social Mobilisation Tools

Advocacy, Alliance building, Grass roots community mobilization, Awareness
raising activities, Children’s participation, Awareness raising materials,
Mobilisation of social partners, Celebrity Involvement, Mobilizing political will.
UNIT- 1V | Information and Social Campaign

Flags, Banners, Posters, Songs, Poetry, Documentary Film, strategy and tools of
campaign, Social Media Tools, Technology, Campaign Planning

Assignment:

* Give a presentation on various social movements
® Write a project writing on the circumstances, importance and development of social mobilization

Suggested Readings

1. Political communication and mobilization: The Hindi media in India, Tabrez Ahmad Neyazi,
Cambridge University Press, Cambridge.

2. Social Media Analytics, Mathew Ganis and Avinash Kohirkar, Pearson Education India, Noida.

3. Indian Social: How Social Media is Leading the Change and changing the Country, Ankit Lal,
Hachette India, New Delhi,

4. wrTer s wuk s o1 e, ST i e, ol ge e R, 7 et
5. WA AT STT=aTe, B9 e, O fedt

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)

115 | BA_JMC (4 Year)

A«”‘%z A




&'t

Course Code: CEE8701P L T P
Credits: 4 - - 4

Community Engagement and Social Responsibility

Course Objectives

S e e

To engage students in community life of the society.

To make students aware of their social responsibility.

Students will be able to understand and try to improve the standard of living of the villagers.
The students will inspire rural families to educate their children.

Students will make the villagers aware about the health schemes being run by the government.

Course Outcome

Students will engage in community life.

ks

5 Students will be able to understand their responsibility towards the society.

3. Students will learn about the environment and culture of the village

4. Students will be able to explain the importance of education to the villagers, which will increase the

literacy rate.
5. Villagers will be able to get information about health schemes.
Course mapping

POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 PO9 | PO10 | PO11 | PO12 | PO13 | POI4 | POIS
COL- |3 3 2 3 1 2 3 2 1 3 2 3 2 3 3
co2 |3 3 2 3 1 2 3 2 2 3 2 2 2 3 3
CO3 |3 3 2 2 1 2 3 2 1 3 -- 3 2 3 3
CO4 |3 3 3 2 2 2 3 2 1 3 - 2 2 3 3
cos |3 3 3 2 2 2 3 2 1 3 - 3 2 3 3

3- High, 2- Significant, 1- Low

Social/ Community Engagement and Service in the weeks that follow, students will be expected to
engage in outreach activities that shall enable them to put into practice some of the ethical
considerations deliberated upon and imbibed in the course.

A list of suggested outreach activities is as follows:

e Adopt a village with the aim of cultural and ethical learning
e Discussion with health and hygiene issues in a community
e Make the villagers aware about the health schemes being run by the government
e Special emphasis on the villager’s family.
e Tutoring students of the community
e Spending time with senior citizens including in a Senior Citizens Home

e Addressing issues relating to Reproductive Health

e Spreading awareness about adolescent health
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e Health and nutrition awareness

e Plantation

Examination Scheme:

Practical Assessment: 100 (70+30) Marks
Student has to submit a report at least 40 pages and present his/her work.

30 marks based on viva-voce based on project report.
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Course Code: HMC8801T L T P
Credits: 6 5 1 -

Media Analysis: Tools & Data Management

Course Objective:
1. To draw the importance of media data

To impart knowledge of data preparation

To impart knowledge about ethical issues related to publishing
To prepare students to understand the concept of measurement
To sensitize students about Plagiarism and Self-Plagiarism

e s b

Course Outcomes:
I.- To learn how to analyze data with different tools and techniques.

2. To understand the importance of data analysis and data preparation.

3. To understand the research methods and techniques.

4. To understand the data interpretation and ethical issues.

5. To understand the level of measures required in research

Course Outcome and Program Outcomes
Course Mapping

PEO PO1 | PO2| PO3 | PO4| PO5| PO6| PO7] POS PO9| PO10| PO11| POI12| POI13| PO14] POI15
COo1 BT s EEgE R e e 2 ;) 2 3 1 2
COo2 S B e T s e e 2 2 1 1 2 2
CcO3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
CO4 B T R B e b e el ol e o e e 2 3 1 ) 2
COs G dalgs gl ety e g 2 2 ) 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Data Analysis

Data Analysis: Data Preparation — Univariate analysis (frequency tables, bar charts,
pie charts, percentages), Bivariate analysis — Cross tabulations and Chi-square test
including testing hypothesis of association.

UNIT-1I | Tools of Research

Use of tools/techniques for Research: methods to search required information
effectively, Reference Management Software like Zotero/Mendeley, Software for
paper formatting like LaTeX/MS Office, Software for detection of Plagiarism

UNIT- III | Interpretation of Data

Interpretation of Data and Paper Writing — Layout of a Research Paper, Journals in
“Computer Science, Impact factor of Journals, When and where to publish? Ethical
issues related to publishing, Plagiarism and Self-Plagiarism.

UNIT- IV | Measurement

Measurement: Concept of measurement, Problems in measurement in research —
Validity and Reliability. Levels of measurement — Nominal, Ordinal, Interval,
Ratio.
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Assignment:

Workshop on media research techniques
Students will use modern tools to present a project on media analysis

Suggested Readings

I

B e e

Kothari CR, Research Methodology - Methods & Techniques, New Age International
Publishers.

Sandhu & Singh, Research Methodology in Social Science, Himalaya Publishing House.
Michael VP, Communication & Research for Management, Himalaya Pub. House.

Sharma S R & Chaturvedi Anil, Research in Mass Media, Radha Publication House.

Clifford Hawkings, Macro Sorgi, Research - How to Plan & Speak & Write About lt, Springer-
Verlag.

Nair Suja R, Consumer Behaviour An Indian Perspective, Himalaya Publishing House

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section 1

Question no. 1 of section 1 is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HMC8802T L . -1 P
Credits: 6 5 1 -

Media and Politics

Course Objective:

L

(%]

The objective is to provide comprehensive education on the interplay between media and
politics.

Students will acquire fundamental knowledge regarding the impact of politics on media.
Students will gain an understanding of political journalism.

Students will delve into the intricate dynamics between politics and media, acquiring extensive
knowledge in the process.

The course will foster critical thinking skills about the reciprocal influence, deterioration,
evolution, and future prospects of the relationship between media and politics.

Course Qutcomes:

=

Students will be able to understand the political Perspective of Communication.

2. They will be able to understand different politico-sociological media theories.

3. This course will teach students the synergy between media and politics.

4. Students will be aware of the relationship between mass society, media and political coverage.

5. Students will have the knowledge about political economy of the media.

Course Qutcome and Program Outcomes
Course Mapping
PEO PO1| PO2| PO3 | PO4| PO5 | PO6 PO7| PO8| PO9| PO10| PO11] PO12 POI3| PO14| POI5
Cco1 AR S EE W e Do e 2 2 3 3 3 2
Cco2 Seale@itE e ey e e 2 g 1 1 3 9
& 3 2 3 2 2 2 1 1 2 2 2 2 2 2 2
CO4 3 2 1 2 1 2 2 1 2 2 2 2 1 3 2
@ 5 3 2 2 2 2 2 1 1 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low
UNIT-1 Tlntroduction to Media and Politics j

Theoretical frameworks: Agenda-setting theory, framing theory, and media effects;
Historical overview of media systems and their relationship with politics; New
media technologies, algorithmic bias, and their impact on political communication;
Media literacy and critical thinking in the di gital age.

UNIT-1II | Media and Political Communication

Media as a platform for political communication: news, propaganda, and public
relations; Role of media in shaping public opinion and political behavior; Media
coverage of international conflicts, diplomacy, and foreign policy; The role of
media in shaping public perceptions of global events and international relations.

UNIT- IIT | Media, Government, and Policy-Making

Political economy of media; Media influence on policy-making processes and
political decision-making; The role of investigative journalism and media scrutiny
in holding power accountable; Government regulations and policies related to
media ownership, content and independence; Media self-regulation and challenges
in the digital era.

UNIT-1V | Ethics and Media Responsibility
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Ethical challenges in media coverage of politics and public affairs; Media's
responsibility in fostering democratic values and promoting informed citizenship;
Media bias and its implications for political discourse and democratic processes;
Representation of diverse political actors, social groups, and ideologies in the

media.:
Assignment:
e Class Discussions, Case Studies
Suggested Readings
1. Robertson, Alexa (2015). Media and Politics in a Globalizing World
2. Berger, A. (2012). Media, myth, and society. (Ed. 1). Palgrave.
3. Kenski, Kate (2014). The Oxford Handbook of Political Communication
4. Behl. N. (1988). Equalizing status: television and tradition in an Indian village. Equalizing

status: television and tradition in an Indian village.

Zaharchenko, Anna & Strombéck, Jesper (2017). Political Communication in Action: From

Theory to Practice

6. Cunningham, S. (2001). Popular media as public ‘sphericules’ for diasporic communities.

International Journal of Cultural Studies

Graber, Doris A. (1998). The Politics of News: The News of Politics

8. Lunt, Peter and Livingstone, Sonia (2011). Media Regulation: Governance and the Interests of
Citizens and Consumers

9. Croteau, D., &Hoynes, W. (2013). Media/society: Industries, images, and audiences. Sage
Publications.

10. Kitzberger, Philip B. (1998). Media and Politics: An Introduction by Media Ethics: Issues and
Cases. .

11. Osgerby, Bill (2017). Media and Social Movements: A Critical Reader

12. Dahlgren, P. (1995). Television and the public sphere: Citizenship, democracy and the media.
Sage.

13. Hammond, Philip (2008). Media, War, and Conflict

b

=

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC8801T L T P

Credits: 6 4 1 1

Camera Techniques
Course Objective:

1. To introduce the basic working concepts of video camera and its parts.

2. To teach the various aspects of visualisation phenomena.

3. To make them understand the different types of lights, use of filters and reflectors and set studio
lighting.

4. To educate about the continuous changes in camera technology

5. To enhance the knowledge of the students on the coordination of the allied departments of the
camera

Course Outcomes:
1. Students comprehend the basic visual language, camera handling and use of it.
2. They will demonstrate the use of lighting in a professional manner.

3. It will implement lighting techniques and shot continuity within a scene.

4. Students will be able to master the auxiliary modes in addition to the camera

5. Camera and assistive mode operation will enable the student to become a better professional

Course Outcome and Program Outcomes
Course Mapping
PEO POl | PO2| PO3| PO4| PO5 | PO6 | PO7| PO8 | PO9| PO10] PO11| PO12] POI13 PO14| PO15
CO1 CEEE T e S oy e 8 LR G g 2 . 2 3 1 2
co 2 BT Bl T iasa e s T U e v 2 2 1 2 2
O3 SR EES N TR e G 2 2 2 ) 2
Cco4 MR T W e e e RS m i e B ;) 2 1 2 2
| CO5 3 2 2 2 - 2 1 = 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Basic Concepts of Camera

Video Camera- Components, Block diagram of camera, Types of lenses, Visual
elements and their objectives- Line, Texture, Shape, spare, Size and Proportion and
Colour.

Frame, Field rate, Time code, Blanking Signal, Colour Burst, Sensitivity, Linearity.
Video Broadcast Standards: NTC, PAL, SECAM

Video Interface: Composite, component, S-Video, DV, HDMI, DVI

UNIT-II | Principles of Video Camera

Video File Format- VHS, S-VHS, U-Matic, BETA, Digital.

Principles of Visual grammar- Head Room, Nose room, Lead room, Looking room,
Talking and Walking space.

Various Shots, Camera angles and movements, 180 degree rule.

CCD, CMOS, TV technology- picture formation, Video band width and Sync

UNIT- III | Different Lenses
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Prime Lenses, Zoom Lenses, Wide-Angle Lenses, Standard Lenses, Telephoto
Lenses, Macro Lenses, Anamorphic Lenses, Tilt-Shift Lenses, Fish-eye Lenses,
Specialty Lenses, Afocal lens, Anamorphic lenses, aspheric lenses, camera lenses,
catadioptric lenses, catoptrics lens, length lens, wide angle lens

UNIT-IV | Lighting Techniques

Objectives of lighting, source of lighting, Direction, intensity and Colour
Temperature, Unit of light, Lighting and Exposure. Direct light, diffused light.
Lighting Equipment and Accessories- Filters, Reflectors, Scrims, Net, Diffusers,
Gobos, Gels, Dimmers/ Control unit.

Studio Lighting- Three Point lighting, High key and Low key lighting, Hard and
soft light, White balancing and Black balancing.

Lighting in outdoors, Importance of make-up.

Quality control using Waveform monitors and Vector scope.

Practical/ Assignment:

1. Students will gain practical in-depth knowledge about videography.

2. Students will undergo intensive practical training to learn various camera techniques (Head
Room, Looking Room, Camera Angles: High and Low Angle, Movements: Pan, tilt, Dolly etc)

3. The teacher will apprise the students about the components and parts of a video camera.

4. Students will learn to use and operate different professional lighting equipment and accessories.

5. The teacher will inculcate knowledge of Video Broadcast Standards and Video File Formats
among students: The light and its importance in photography by experimenting with various
shutter speeds and aperture; Working of various parts of a camera and itsaccessories.

Suggested Readings

1. Glen Creeber, Toby Miller and John Tulloch, The Television Genre Book (London: British Film
Institute, 2009)

2. Robert B Musburger and Gorham Kindem, Introduction to media Production, (Elsevier: Focal
Press Focal Press)

3. Ambrish Saxena, Radio in New Avatar AM to FM,(Delhi: Kanishka) ,

4. Ted White and Frank Barnas, Broadcast News, Writing Reporting & Producing, (Elsevier, Focal
Press ,2012)

5. Herbert Zettl, Television Production Handbook, (Delhi : Akash Press, 2007 )

6. F.VinodPavarala, Kanchan K Malik, FACILITATING COMMUNITY RADIO IN INDIA:
Profiles of NGOs and their Community Radio Initiatives Other Voices (New Delhi: Sage, 2007)

7. Mc Leash, Robert, Radio Production (US: Taylor & Francis )
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words,
Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC8801T L i B

Credits: 6 4 1 1

Legal and Ethical Aspects of Advertising and Public Relations

Course Objectives

1. To teach the various Acts and Laws related to advertising.

2. To teach the various Acts and Laws related to advertising.

3. To make them aware of self-regulatory bodies such as ASCI and AAAL

4. To acquaint them with various professional associations of PR practitioners.

5. They will understand the ethical aspects of public relations.
Course Outcomes

1. Students will learn the various Acts and Laws related to advertising.

2. They will understand the ethical aspects of Advertising

3. It will develop their understanding of self-regulatory bodies such as ASCI and AAAI

4. They will learn about the various professional associations of PR practitioners

5. . They will understand the ethical aspects of public relations.

Course Mapping
PEO | PO | PO | PO PO|PO[PO|PO|PO|PO|POI|POI|POI| POl POI PO1
Lol 2.08 |4 L5 |e-37 |8 |9 .18 1 2 3 4 5
tOo a2 -2 = e | - 2 - 3 - 3
L EETEERT IR S AR - 2 ] 3 - 3
(O3 31 11 3] @1 {b1s | =1]4] - 2 1 3 - 3
CO4| 3 1 2 - 1 - - - - - 2 1 3 - 3
o5 3 | - 31211 ] = p~12 1 2 2 3 - 3

3- High, 2- Significant, 1- Low

UNIT-1 Various Acts

Intellectual Property Rights (Trademarks and Patents); Copyright Act,1957; Law
of Defamation; Prasar Bharti Act,1990 ; Information Technology Act,2000:
Information Technology (Intermediary Guidelines and Digital Media Ethics Code)
Rules, 2021: Competition Act ,2002 ; Consumer Protection Act,1986, Digital
Personal Data Protection Bill, Digital India Bill

UNIT-1I Legal Provisions related to Advertising

The Cigarettes and Other Tobacco Products (Prohibition of Advertisement and
Regulation of Trade and Commerce, Production, Supply and Distribution) Act,
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2003(COTPA), Drugs and Cosmetics Act 1940 and Rules1945 ; Drug and Magic
Remedies Act (Objectionable Advertisement) Act, 1954; Emblems and Names
(Prevention of Improper Use) Act, 1950, Indecent Representation of Women
(Pfohibition) Act, 1986; Invasion of Privacy

UNIT- III | Ethical Aspects of Advertising and Self Regulation

Deceptive Advertising ; Comparative Advertising; Controversial Advertising ;
Subliminal and Surrogate Advertising ; Native Advertising;Stereotype Portrayal ;
Effects on Children; Code for Commercial Advertising (AIR and Doordarshan);
Advertising Standards Council of India( Code for Self-Regulation of Advertising );
Advertising Agencies Association of India

UNIT-1V Ethics of PR and Professional Bodies

Ethical Issues related to PR; Professional Associations: PRSI.PRCI,

IPRA(Code of Brussels), PRSA and its Code of Ethics, Gender and Cultural
Sensitivity ,

Assignments:

Seminar presentation , Case Study and Poster presentation on cases related to Advertising and PR

Suggested Readings:

[y

Advertising Law and Ethics; P.B. Sawant and Badopadhyay, Universal Law Publishing
Company

2. Press and Media- Law Manual; VidishaBarua, Universal Law publishing Company
3. Mass Communication in India; Keval J Kumar, Jaico Publishing House
4. Laws of Press; Durga Das Babu, Lexis-Nexis India
5. Advertising Principles and Practice; William Wells, John Burnett andSandraMoriarty, Pearson
Education
6. Foundations of Advertising Theory and Practice, Chunawala and Sethia, Himalya Publishing
-~ House.
7. 98 HT SR TAHIE, GshavrEs, ZRafid sweey, s

Hifean 7 3 st e, wfert steft, SAGE / BHASHA

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.
Section 11
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: GEC8801T L T P

Credits: 6 5 1 -

Introduction to Gender Issues
Course Objective:
1. To study the perspectives on gender and women studies.
To analyse the portrayal of women in media.
To understand the role and placement of mass media in the gender narrative
Involving students towards gender studies
To sensitize students towards gender development policies.

P

Course Outcomes:

1. Students will understand perspectives on gender and women'’s studies.

2. They will be able to critically analyse portrayal of women in media.

3. They will understand the role played by media in creating various narratives related to gender.

4. Students will be able to be sensitized on women and gender issues after studying the subject

5. Students will be mindful of female representation in media coverage and portrayal

Course Outcome and Program Outcomes
Course Mapping
PEO PO1 | PO2] PO3| PO4| PO5| PO6| PO7| PO8| PO9| PO10| PO11| PO12| PO13| PO14| PO15
Cco 1 3 2 3 2 2 2 2 1 1 2 2 2 3 1 2
CO 2 EE S FEEE SR R G REaN EE 2 1 1 2 1
O3 HESEERE S AN Sl En 2 2 2 ) /] 2
e SN EEFEE R BN G TR EE SR EEARRE T RN

Ccos ol 2 24 .9 &+ 1 |3 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 Gender and Women’s Studies

Perspectives on Gender; Social construction of gender and gender roles:Feminism,
Feminist movements; Role and participation of women in India freedom struggle

UNIT- 11 | Gender Portrayals in Media

The portrayal of women on television; Portrayal of women in advertisements;
Commodification of women; Portrayal of the third gender in media

UNIT-III | Gender issues and Debates

Media and Gender Debates in India; Women in the media industry: Issues and
Concerns; Role of mass media in women empowerment; Women Literacy and
employment; Media and Empowerment of third gender.

UNIT-IV | Gender Development Policies

Feminist Standpoint of Development Policy; Gender Analysis of Development
Policy; Critical Review of Women Development Programs in India; Role of NGOs
— Development Initiatives; Role of Women's Organizations —Mobilizing,

Networking & Advocacy
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Practical/ Assignment:

* Students will prepare a report on gender portrayals in media.
* Poster presentation on status of women and women’s rights
* Group discussion on Gender Sensitivity

Suggested Readings

1. Handbook of Gender and Women'’s Studies, Kathy Davis, Mary Evans and Judith Lorber, Sage

Publication, New York

Thinking about women, Anderson, Margaret, Macmillan, New York, 1993

3. The creation of Patriarchy, Lerner, Gerda, Oxford University Press, New Delhi

Issues in Feminism, Leela Desai, Pointer pub, 'Jaipur

Connell, R.W. (2002). “Gender”. Cambridge: Polity Press

S. Gunew (ed.) (1991) A Reader in Feminist Knowledge”. London, Routledge.

Holmes M (2007). “What is Gender™. New Delhi, Sage Publications.

Jackson S and Scott S (2002). “Gender: A Sociological Reader”. New York, Routledge.

Kesseler S J and Mckenna W (1978). “Gender: An Ethno methodological Approach”.Chicago,

University of Chicago Press. ;

Kimmel S Michael (2004) “The Gendered Society: Reader”. Oxford: Oxford University Press.

10. Lipman-Blumen J (1984). “Gender Roles and Power”. New Jersey, Prentice Hall. Oakley A
(1985). “Sex, Gender and Society”. London, Temple Smith.

11. Stanley L and Wise S. (1983). “Breaking out Again: Feminist Methodology and Epistemology”.
London, Routledge.

12. Andrea N (1989). “Feminist Theory and Philosophies of Men”. New York, Routledge.

13. Arora P (2011). “Gender and Power”. Delhi, Pacific Publication.

14. Christine L., Williams, S. A. (Ed.) (2002). “Sexuality and Gender”. Massachusetts, Blakwell.

I5. Fausto-Sterling, A. (2000). “Sexing the Body: Gender Politics and the Construction of
Sexuality”. New York, Basic Books

16. Glover D., Kaplan C (2007) “Genders™. Oxon, Routledge.

17. Holmes, M. (2007). “What is Gender?” London, Sage Publications.

18. Howson, A. (2005) “Embodying Gender”. London, Sage.

19. Mathews, G. & De Hart J (1992). “Sex Gender and the Politics Of Era”. New York, Oxford
University Press.

20. Messner, M. A. (1997). “The Politics of Masculinities: Men in Movements”. Thousand Oaks,
Sage.

21. Millet K. (1972). “Sexual Politics™. London, Abacus.

22. Mitchell Juliet (1974). “Psychoanalysis and Feminism: Freud, Reinch, Laing And Women”.
London, Allen Lane

23. Rayle, R. (2011). “Questioning Gender: A Sociological Exploration”, New York, Sage.

24. Sonderregger, T. B. (Ed.) (1985). “Psychology and Gender™, Nebraska, University of Nebraska
Press. , ' 7

25. Whelehan, 1., & Pilicher, J (2004) “50 Key Concepts in Gender Studies”. New Delhi, Sage
Publications
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Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section 11

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Community Engagement and Development

Course Objectives

DB W —

Course Outcome

To engage students in community life of the society.
To observe various aspects of any community.
To learn about the traditions and culture of the community.
To understand problems and prospects of the community.

To sensitize about the needs of community engagement.

1. Students will engage in community life.

2. Students will observe various shades of community.

3. Students will develop an understanding about the traditions and culture of the community.

4. Students will understand problems and prospects of development process intervened in community life.

5. Students will develop perspectives about issues of community needs.

Course mapping

POl | PO2 | PO3 | PO4 | PO5 | POS6 PO7 | PO8 | PO9 | PO10 | POI1 | PO12 PO13 | PO14 | POI15

COl1-{3 3 2 3 1 2 3 2 1 3 2 3 2 3 3
| co2 |3 3 2 1 2 3 252 s 2 2 3 3 3

CO3 |3 3 2 2 1 2 3 2 1 3 -- 3 2 3 3
CO4 | 3 3 3 2 2 2 3 2 1 3 - 2 2 3 3
o5 13 3 3 2 2 2 3 5 1 3 -- 3 2 3 3

3- High, 2- Significant, 1- Low

Social/ Community Engagement and Service In the weeks that follow, students will be expected to
engage in outreach activities that shall enable them to put into practice some of the ethical
considerations deliberated upon and imbibed in the course.

A list of suggested outreach activities is as follows:

® Adopt a village with the aim of cultural and ethical learning

e Gender sensitisation

® Working on environmental issues

® Working with Child Care Centres such as Anganwadis and Balwadis

® Working with differently abled students

® Preserving cultural and heritage sites

® Extending care to animals in animal welfare shelters
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e Addressing issues relating to mental health

e Swacchata Abhiyaan

e Sensitisation towards disease awareness

Examination Scheme:

Practical Assessment: 100 (70+30) Marks
Student has to submit a report at least 40 pages and present his/her work.

30 marks based on viva-voce based on project report.
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Course Code: HEC8001T  If T P
Credits: 6 5 1 -

Media Organisation (Electronic)
Course Objective:
To teach the ownership patterns of electronic media in India.
To explain the structure of public service broadcasting in India.
To learn how to manage TV production.
Enhancing knowledge about management practices in the electronic media business
Enhancing knowledge about the strategy of the business division of electronic media

W e

.Course Outcomes:

1. Students will come to know about the ownership patterns of electronic media in India.

2. They will understand the structure of public service broadcasting in India.

3. It will enable them to understand structure and functions of TV production houses.

4. Students will learn about the business of electronic media

5. Students will get knowledge about management of electronic media

Course Outcome and Program Outcomes
Course Mapping

PEO PO1] PO2| PO3| PO4| PO5| PO6| PO7| PO8| PO9 | PO10| POI1| PO12| POI13| PO14| POI5
co1 3 2 3 2 - 2 2 - 1 2 2 2 3 1 2
Cco2 T2 82| 2] 2 2 2 2 1 1 2
CO 3 S Pl 3 L el ha = B8 2 2 i 2 2
CO 4 BEESEAENESE S EERE 2 2 2 1 2 2
CO5 L2l =g « | B 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Introduction to Electronic Media Organizations

Evolution of electronic media and its impact on society; Types of electronic media
organizations; Media convergence and its implications; Organizational Structure
and Operations: Organizational models for electronic media entities; Roles and
responsibilities within electronic media organizations; Production processes and
workflows

UNIT-1I | Ownership and Organisation

Types of Media Ownership Pattern in India; Structure of 24X7 News Channels;
Functions of Editorial, HR, Marketing and Distribution Departments; Management
Practices inElectronic Media: Strategic planning and decision-making; Leadership
and team management; Financial management and budgeting

UNIT- III | Public Service Broadcasting

Public Service Broadcasting in India:Prasar Bharti, Organizational Structure of AIR
&Doordarshan; Important Committees and their Recommendations; Starting a
News Channel; Information &Broadcasting Ministry Guidelines

| UNIT- 1V | Broadcast Ownership
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Private FM Channels: Structure and Functions; Visual News Agencies; Tools of
Audience Ratings; TV Production Houses: Structure and Functions; Preparing a
Programme Proposal; Visual News Agencies;Introduction to Major Professional
Organisations of TV Media : NBA, IBF, BCCCI

Assignment:

® Case Study and Written assi gnment on any topic related to electronic media, Visit
Doordarshan/AIR and prepare a report.

Suggested Readings

1. TV News Channels in India: Business, Content and Regulations; PN Vasanti, Prabhakar Kumar
Academic Foundation

2. Behind a Billion Screens: What Television Tells Us About Modern India; Nalin Mehta, Harper
Collins India

3. Radio-Television-Cable Management; James Anthony Brown and Ward . Quaal , McGraw Hill,
New York '

4. mmﬁ@i@hmwmﬁmﬁwm#ﬁﬁﬁ
5. wifear st arew, afte e, amf v, 78 el
6. ATt Sreft =5t 37T TSI, <. v A, Aot s, 9 fech

s

Examination Scheme:
End of Semester Exam (EoSE)-70 Marks
Students will have to attempt FIVE questions from two sections.
Section I
Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.
Section 11 :
In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HEC8002T | i T P

Credits: 6 i - 5 1 -

Video Editing and Graphics

Course Objective:

To make students comprehend basic video editing types, terminology. and concepts.
To acquire a basic working understanding of video editing, equipment and set-up.
To make them understand the editing aesthetics and process.

To introduce students to the combination of video and graphics

To introduce the students to different formats of videos

Lhe o 1

Course Outcomes:

Students demonstrate an understanding of concepts and types of editing.

They will develop proficiency in video editing, including effects, mixing and graphics.
It will develop their understanding of editing aesthetics and process.

Students will be able to get information about different formats of videos

Information on the use of graphics and animation in the video will increase

Chisha Gt b B

Course Outcome and Program Outcomes

Course Mapping
PEO PO1| PO2| PO3| PO4| PO5| PO6 | PO7| PO8 | PO9| POI0 PO11| PO12| PO13| POl4| PO15
coO1 3 2 3 2 - 2 2 - 1 2 2 2 3 1 2
CcO?2 3 % 3 2 - 2 2 - 2 1 1 2
CcO3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
CO 4 3 2 2 2 - 2 2 - A 2 2 2 1 ; 2
CcOSs 3 2 2 2 - 2 1 - 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 | Concepts of Video Editing

Concept of Video editing, Need and importance; Principles of Video Editing-
Action, Sequence, Cross cutting, Parallel, Continuity; Types of Editing- Linear and
Non-Linear, Offline and Online editing.

UNIT- 11 | Editing Aesthetics and Process

Different Stages of the editing process- Sorting, assembling, Rough cut, final cut.
Basic Editing Techniques- Continuity, Matching, Overlapping, Composition, Rule
of 180 degrees; Importance of Cut-in and Cutaway shots. L-cut, J-cut, Match cut,
Invisible cut, Superimposition, Compositing, Keying; Significance of audio in
video editing- Voice Over, Ambience, Music etc.

UNIT- III | Video Effects and Publishing

Transitions: cut, fade, wipe, dissolve, Filters and effects; Titling ang Graphics:
Tools, typeface, 3D, LOGO; Visual and special effects (SFX); Exporting Project:
export pre-set, custom pre-set, frame rate, frame size; Pixel, Bit rate, Audio format,
Work bar selection, and timeline. Publishing for different platforms.

UNIT-IV | Softwares

Different Video Editing software- Adobe Premier Pro, Final Cut Pro, Avid; Aspect
Ratio, Resolution, Video File Formats: MP4, AVI, FLV, 3GP, WMV. Etc; Adobe
Ilustrator, Autodesk Maya; Adobe Animate; Adobe After Effects; Pencil 2D;
Anime Studio: Autodesk 3d Max; Cinema 4D
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Assignment:

L

Students will give a presentation on use of Visual effects and Graphics in Video Editing.
Students will file an edited video file of minimum length of 5 minutes consisting of ‘Cut-in and
Cut away shots’. ‘L-cut’, ‘J cut’& ‘Match cut’.

Suggested Readings

L

Glen Creeber, Toby Miller and John Tulloch, The Television Genre Book (London: British Film
Institute, 2009)

Robert B Musburger and Gorham Kindem, Introduction to media Production, (Elsevier:
FocalPress Focal Press)Pg-95-133, 179-212

Ambrish Saxena, Radio in New Avatar- AM to FM,(Delhi: Kanishka) , Pg- 92-138,

Ted White and Frank Barnas, Broadcast News, Writing Reporting & Producing, (Elsevier, Focal
Press ,2012) 3-17, 245-257, 279-286

Herbert Zettl, Television Production Handbook, (Delhi : Akash Press, 2007 ) 190-208
F.VinodPavarala, Kanchan K Malik, FACILITATING COMMUNITY RADIO IN INDIA:
Profiles of NGOs and their Community Radio Initiatives Other Voices (New Delhi: Sage, 2007)
Mc Leash, Robert, Radio Production (US: Taylor & Francis)

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries |
mark. Each part must be answered in 50 words.

Section II

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC8001T L T P

Credits: 6 4 1 ]

Event Management
Course Objective:
To introduce the concept of event management to students.
To teach them about various aspects of event concept and planning.
To develop their understanding about event sponsorship and event logistics.
To acquaint them with event marketing strategy and its execution.
To teach students about event monitoring and evaluation.

s s A e

Course Outcomes:

Students will understand the concept of event management.

They will understand the various aspects of planning and will be able to plan an event.
They will understand the concept of sponsorship and event logistics.

Students will be able to prepare a marketing strategy for an event.

Students will learn about event monitoring and evaluation.

S b ol

Course Outcome and Program Outcomes

Course Mapping
PEO POl | PO2| PO3| PO4| PO5S| PO6| PO7| PO8| PO9| PO10| POI11| POI12| PO13| PO14| POIS5
col 3 2 3 2 - 2 2 - 1 2 2 2 3 1 2
CO 2 3 2 3 2 - 2 2 - 2 2 2 1 1 2 2
co3 3 2 3 2 - 2 1 - 2 2 2 2 2 2 2
CcO 4 3 2 2 2 - 2 2 - 2 2 2 2 1 2 2
CO5 3 2 2 2 - 2 1 - 2 2 2 2 1 2 2

3- High, 2-Significant, 1-Low

UNIT-1 Introduction

Concept of Event Management, Size & Types of Events; Key Elements of Event:
Event Infrastructure, Target Audience, Organisers, Venue and Media, 5 C’s of
Event Management

UNIT-1I | Event Planning

Setting Objectives, Budget Determination, Event Concept,Event Proposal,
Organizing Tasks and Planning Schedule, Planning Tools

UNIT- III | Event Marketing and Execution

Event Marketing, Sponsorship (Types and Proposal); Celebrities and Events, Event
Logistics, Venue Arrangements: Catering/Food, Accommodation, Sound, Light and
Decoration, Stage Arrangements

UNIT- 1V | Event Monitoring& Evaluation

Team Management, Event Manager (Role and Skills); Safety Measures and
Emergency Planning, Establishing Policies, Code of Ethics, Post -event Evaluation
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Practical/ Assignment:

Prepare an event proposal or a marketing strategy for an event.

Suggested Readings

7
2.

Event Management & Public Relations; Savita Mohan, Enkay Publishing House, New Delhi
Event Management Principles and Methods: Kaushalendra Saran Singh, Kanishka Publication,
New Delhi.

Event Management; PC Harichandan, Global Vision Publishing House, New Delhi

Successful Event Management: A Practical Handbook; Anton Shone & Bryn Parry, Cengage
Learning India, New Delhi

Event Marketing & Management; G.S. Sanjaya & S.V Saggere, Vikas Publishing House Pvt.
Ltd., Noida

Event Management; L.V.D Wagem, Prentice Hall

Event Planning; J. Allen, John W. & Sons.

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section 1

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section I1

In section 11, attempt four questions with internal choice from each unit. Each question
carries|5 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)
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Course Code: HAC8002T L T P
Credits: 6 4 1 1

Intercultural Communication

Course Objective:

1.
2

3.

To understand and engage the theories, practices, and field of intercultural communication

To develop skills to research, observe, and analyze intercultural communication in everyday life,
popular media, and other mediated discourse

To develop skills to engage in mindful, reflexive, and accountable dialogue through difference
To identify and understand various benefits and challenges involved in competent and socially
just intercultural communication

To Become increasingly more culturally aware, sensitive and intelligent

Course Outcomes:

Students will become more culturally sensitive, aware and intelligent

2. Students will be able to equip about research methodology
3. They will make sense of everyday cultural exchanges and will analyze the content of popular
media
4. Students will understand the politics of culture, power and the Image.
5. Students will know about the Co-cultures and Cross-culture phenomenon
Course Outcome and Program Outcomes
Course Mapping

PEO PO1] PO2| PO3| PO4| PO5| PO6| PO7| PO8 | PO9| PO10| PO11| PO12| POI13 PO14| POI15
o1 NEaRE AT R R R 2 2 3 3 1 3
co2 3 2 3 2 2 2 2 1 2 2 2 1 1 2 3
e s ialaEltE Ry a2 e ) Bed d S
TR ER AN A A AT ENEE RN EERE NS N
~sesEmsE e e ESETIE AN NENEIARS LR

3- High, 2-Significant, 1-Low

UNIT-1 Introduction

Intercultural Communication; Concept and Meaning, Multi-Cultural Society, Plural
Society, Cultural Appropriation, Understanding Intercultural Transition

UNIT-1I | Communication and Culture

Defining Culture, Humor and Culture, Communication and Conflict, Culture as
Shared Values, Media and Culture

UNIT- III | Intercultural Communication

Cross Culture, Co-Culture, Intercultural Competence, Negotiations Between
Different Culture, Hegemony as a tool of Ideology, Nationalism, Patriotism,
Identity and Culture

UNIT-IV | Politics and Culture
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Cultural Imperialism, Colonialism, Neo-Colonialism, Culture and Power, Culture
and TV, Media as Text, Media Analysis, Semiotics, Media and Cultural Reporting;
Class, Caste, Gender, Race and Religion

Practical/ Assignment:

Analysis of regional media: Language, content, symbolism.
Translation of reports and media content.

Suggested Readings

i

8.

g,

Intercultural Communication in Context, Judith Martin and Thomas Nakayama, McGraw-Hill
Education, New York

Politics, Policy and Culture (Political Cultures), Dennis J Coyle, Richard J Ellis, Westview
Press, Colorado

Communication and Culture, Tony Schirato and Susan Yell, Sage Publication, New York
Intercultural communication: An advanced resource book, Holliday, A., Hyde, M. & Kullman, J.
London and New York: Routledge.

Context and culture in language teaching, Kramsch, C, Oxford University Press.

Intercultural communication, Scollon, R., and Scollon, S.W., Jones, R. Oxford: Blackwell.
Developing intercultural competence in practice, Byram, M. et al, Clevedon: Multilingual
Matters.

Language and culture pedagogy, Risager, K, Clevedon: Multilingual Matters.

Exploring intercultural communication: language in action, Hua, Z., Routledge.

10. Questions of cultural identity, Hall, S. & Du Gay, London: Sage Publications.
11. Intercultural communication: a critical introduction, Piller, 1., Edinburgh University Press.

Examination Scheme:

End of Semester Exam (EoSE)-70 Marks

Students will have to attempt FIVE questions from two sections.

Section I

Question no. 1 of section I is compulsory. It consists of 10 parts and each part carries 1
mark. Each part must be answered in 50 words.

Section II

In section II, attempt four questions with internal choice from each unit. Each question
carries15 marks.

Continuous Assessment (CA): 30 Marks

(20 Marks for midterm written exam and 10 marks for Presentation/ Quiz/Seminar/Term
Paper) (Students have to answer 2 questions out of 4 in midterm exam)

* %%k
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HARIDEV JOSHI UNIVERSITY OF JOURNALISM AND MASS COMMUNICATION

HHIP: q.z(a)(1a)wﬁ1/ﬁa/mv/zozs/ }947  RSi®: 01,067,900

S. Schedule ‘ ] Date
NO . : .

1 | Release of Prospectus 12 June 2023

2 | Inviting applications of UG and PG 12 June 2023

_| admission

3 | UG /PG admission final list i 27 July 2023

4 | Commencement of academic session 01 August 2023

5 | University convocation To be announced later on

6 | Student union election/Student Union Office | As per the date to be notified by the state govtﬁ

Inauguration : :

7 | Odd semester examination application 15 September to 15 October 2023 o
8 | Dussehra Holidays 21 October to 24 October 2023

9 | Diwali Break 06 November to 15 November 2023

10 | Odd Semester Examination 11 December to 24 December 2023°

11 | Winter Vacation 25 December to 31 December 2023 %]
12 | Even Semester commencement 01 January 2024

13 | Odd Semester Examination Results Latest by 30 January 2024

14 | Even Semester examination Application 10 February to 16 February 2024

15 | Even Semester Examination . 01 May to 15 May 2024

16 | Even Semester Results Till 15 June 2024

17 | Summer Vacation 01 May 2024 to 30 June 2024
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